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Abstract 
Cultural tourism began to be recognized as a distinct product category in the late 1970s when 
tourism marketers and tourism researchers realized that some people traveled specifically to gain 
a deeper understanding of the culture or heritage of a destination (Tighe, 1986). In most regions 
of the world, particularly in Europe and North America, cultural attractions have become 
important in the development of tourism. At the global level, cultural attractions are usually 
perceived as being icons of important streams of global culture (Richards, 2001). Unfortunately, 
in developing countries, in which much of the earth’s magnificent heritage is located, the 
preservation of this heritage turns out to be very difficult because there are many challenges in 
the developing world that often thwart conservation objectives.  
  
Deeply rooted in its culture and resolutely opened to the world, Mali has witnessed a 
considerable increase in the development of tourism in the last ten to fifteen years. The country 
hosts a number of authentic attractions making Mali a “sanctuary of African culture” (an 
expression used by “OMATHO”, the Malian tourism board). Most visitors come to the country 
to see its rich and diversified cultural attractions among which the Dogon Country, home of one 
of the few ethnic groups in Africa that succeeded to preserve their rich cultural heritage from 
outside influence. Today, tourism has become a major source of income for the country and the 
Dogon communities, living in a very difficult environment, have found in tourism a major tool of 
economic development (see table 1 in Appendix 3).  
Today Dogon art has become famous and is particularly sought-after by collectors who offer 
generous prices for it.  However, in Dogon communities, where traditional religious beliefs are 
partly expressed through masked dances and festivals, dances and masks bear a ritual meaning 
and the Dogon area is confronted to a cultural loss illustrated by the illicit trade of their cultural 
artifacts and the loss of value of their traditions and beliefs: “tourism has become a major factor 
in the artwork leakage” in the Dogon area, (Shackley, M. (2001) Managing Sacred sites: service 
provision and visitor experience, p.43).   
The goal of this study is to analyze the issue of tourism and its impact on the Dogon culture, 
discover the causes of the cultural changes affecting the Dogons today and understand whether 
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they are the outcome of tourism development or the result of the normal evolution of the Dogon 
communities as they open themselves to the global community. 
This thesis is divided in five chapters and four appendices. A brief description of each chapter 
will be given in Chapter 1.  
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CHAPTER 1: INTRODUCTION 
 
1.1. Background: overview of tourism in Mali 
Over the last decade, Mali has developed into a well known tourist destination in West Africa. 
According to the World Tourism Organization (2006), the number of international arrivals in the 
country increased from 40,000 to 143,000 between 1990 and 2005. Most of the tourists visit the 
“Golden Triangle” of Timbuktu, Djenné and mostly the Dogon Country (also known as “Cliff of 
Bandiagara” or “Land of the Dogon”).  
“Although not listed on many top lists of countries to visit in Africa, Mali has its own unique 
charm and culture with a friendly disposition and welcoming people” (retrieved online at 
http://www.chiff.com/travel/guides/mali.htm).  Touristic attractions of Mali include the Baoule 
National Park, on the world biosphere reserve list as well as an original architectural style known 
as the “Sudanese” style, stunning desert views, hiking, and camel riding. Besides, the country 
hosts a wealth of great music performed by world-famous artists, traditional festivals and dances, 
fascinating handcrafts in textiles, jewelry, pottery, and leatherwork with hallmark productions 
such as bogolan (mud cloth). 
The rich and varied cultural heritage of the country includes the following 4 touristic sites 
classified by UNESCO as World Heritage Sites: 
 
Timbuktu (classified by UNESCO in 1988) 
The city of Timbuktu is not a myth- it exists in the northern part of Mali and used to be a major 
destination for tourists visiting the country. Located on the edge of the Sahara desert, Timbuktu 
takes its place as one of the most prestigious cities in humanities history—“Rome of the Sudan”, 
“Athena of Africa”, “Mecca of the Sahara” (retrieved online at 
http://www.timbuktufoundation.org/people.html ). 
 In the 15th century Timbuktu was not only a commercial centre, but also a great importance for 
Islam and science, housing a famous university and several “madrasahs” (a term used in Arabic 
to design a school or university, http://en.wikipedia.org/wiki/Sankore_Madrasah). 
Timbuktu hosted prestigious centers of learning:  the University of Timbuktu was composed of 
the Sankoré, Djinguereber and Sidi Yahya Madrasahs. As an example, “in the early 14th 
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century the Sankoré Madrassah was converted into a fully staffed university with the largest 
collections of books in Africa since the Library of Alexandria. The level of learning at 
Timbuktu's Sankoré University was superior to that of all other Islamic centers in the world. The 
Sankoré Madrassah was capable of housing 25,000 students and had one of the largest libraries 
in the world with between 400,000 to 700,000 manuscripts” ( Hamdun S. & King N. (1975), Ibn 
Battuta in Black Africa, London, pp. 52-53. Retrieved online at 
http://en.wikipedia.org/wiki/Sankore_Madrasah).   
Timbuktu, as well as its sister city of Djenne, is famous for its unique architecture. Attractions of 
Timbuktu also include its beautiful mosques and tombs dating to the medieval era and its dunes 
and camel caravans in the desert. The impressive “Jingereber” mosque, built from mud in 1325 
AD. is also still standing and there is the “Ahmed Baba Centre”, with its fantastic collection of 
manuscripts that capture more than a millennium of Islamic scholarship and scientific 
knowledge. Today, the number of tourists visiting Timbuktu has decreased due to the presence of 
armed Islamic fundamentalists in the boundary between Mali and neighboring Algeria.  
 
The old town of Djenné (classified by UNESCO in 1988) 
The town of Djenne dates back from 800 AD. It is one of the oldest cities sub-Saharan Africa. 
Located few hundred miles from Timbuktu, Djenne is considered as its sister because of their 
similar architecture. As Timbuktu, the town of Djenne also used to be a center of Islamic 
learning and its market square is still dominated by the beautiful Grand Mosque. The Mosque of 
Djenne is “the largest mud-brick building in the world with three huge turrets with wooden poles 
sticking out, making it look like a magnificent sand castle. Each year the people of Djenne get 
together to repair the building” (online at: http://goafrica.about.com/od/mali/p/djenne.htm). 
 
The Tomb of Askia (classified by UNESCO in 2004) 
The Tomb of Askia is a pyramidal structure built in 1495. It is an exemple of the Soudano-
Sahelian architecture and a testimony to the Songhay Empire that flourished in the 15th and 16th 
centuries. The site consists of a 17 meters high pyramidal tomb constructed of mud bricks with 
mud plaster and two flat roofed mosque buildings. Outside the wall surrounding the tomb and 
mosque there is a large cemetery dating from the time of Askia (15th century), with many 
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inscribed stone stelae. There is also an open air assembly ground (about one hectare) used for 
collective events. 
 
The Cliff of Badiangara (or Land of the Dogon) (classified by UNESCO in 1989) 
Regarded as the jewel of tourism in Mali, the Dogon Country (“Pays Dogon” in French) is 
composed of a series of traditional villages surrounding the Badiangara escarpment (see images 
in fig.1- 8, Appendix 4). The Dogon country is the home of the original settlers of the Niger 
River valley: the Dogons, one of the few people in West-Africa that have succeeded in 
preserving their own culture. The reason for this is the remote position of their living area. 
Tucked away in the 100-mile long cliffs of the Bandiangara escarpment, the remote position of 
the Dogon communities allowed the Dogon culture to flourish almost without influence from the 
outside world.  Dogons are best known for their mythology, their mask dances, wooden sculpture 
and their architecture. The Dogon area, which has been designated as a World Heritage Site in 
1989 by UNESCO, offers magnificent landscapes, beautiful dances and masks (see fig. 9-11 in 
Appendix 4), exotic mosques, and villages carved in pink sandstone on the cliff side.  
 
The Dogon Country very early acquired an international reputation, thanks in particular to 
French anthropological literature (works of Marcel Griaule), which created a myth around the 
uniqueness of the Dogon culture. In an article published in the journal Articulo Journal of Urban 
Research, Olivier Walther cites (van Beek, 2003: 267) in saying that Griaule’s work “Dieu 
d’Eau”  “has contributed to a picture in which the whole culture is understood through a deep 
and hidden Creation myth. As Griaule’s publications have found a wide audience, tourists –at 
least those relying on the tourist guidebooks– come prepared with an image of a remote, 
mysterious and exotic society” (Walther, O.; Renaud, Tand. & Kissling, J. Heaven on Earth? 
The development of tourism in the Dogon Country and the Hombori Mountains (Mali), Articulo - 
Journal of Urban Research, retrieved online at: http://articulo.revues.org/417).  
 Furthermore, Dogon Country was classified to the World Heritage List by UNESCO on the 
basis of cultural and natural criteria (retrieved online at: 
http:www.worldheritagesite.org/countries/mali.html). Today it is the most visited tourist 
attraction in Mali. 
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Tourism is a major source of income for the Dogon people and their masked dances and 
powerful woodcarvings are prized by collectors and tourists “there is collusion between 
international art dealers and local people, and a network of art theft and exports has developed” 
(Shackley, 2001, p.43).  
However, the land of the Dogons is facing a number of challenges that can, in the long run, 
threaten the authenticity of the Dogon culture as well as the existence of the Dogon communities. 
A major element among these challenges is the cultural change occurring within the Dogon 
communities as they open themselves to tourism and other cultural influences. The impact of 
tourism on the cultural lives of communities is an important issue debated by tourism researchers 
and academics today. Lickorish & Jenkins (1997) argue that “there is an increasingly growing 
concern that tourism development is leading to destinations losing their cultural identity by 
catering for the perceived needs of tourists,” (Lickorish, L. & Jenkins, C (1997) An Introduction 
To Tourism, retrieved online at http://www.oppapers.com/essays/Cultural-Impacts-Tourism-
Host-Communities/172302). 
 
A matter of great concern today within the Dogon communities is the loss of cultural property by 
illicit trading and the alteration of the traditional masked dances for visitor preference. To 
illustrate this situation, Shackley argues that “the harmony and cohesion which enabled the 
Dogon to resist the colonial power is being threatened by a new set of historical constructs and 
priorities indicating that Dogon culture is more fragile when confronted with the 20th century” 
(Shackley, M. (1997) Tourism and the management of cultural resources in the Pays Dogon, 
Mali, International Journal of Heritage Studies, Volume 3). 
To add weight to this, Schwartz asserted that “the Dogon people of Mali have a long history of 
defending their culture against unwanted influences”. Taking into account recent tourism 
development and the more and more increasing changes occurring in the cultural heritage of 
Dogons, he wonders further: “is an increase in global tourism going to accomplish what invading 
armies failed to do?” (Schwarz, N. (2007) Behind the Mask, CNN Traveller Magazine, online at: 
http://www.cnntraveller.com/2007/05/01/behind-the-masks/).  
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1.2. Purpose of the study 
Apart from its obvious and visible effects on the economy and the physical environment, tourism 
can contribute to social and cultural changes in host societies. Among these changes one can 
notice changes in value systems, beliefs, traditional lifestyles, family relationships, individual 
behavior or community structure. 
The goal of this study is to analyze the issue of tourism and its impact on the Dogon culture, 
discover the causes of the cultural changes affecting the Dogons today and understand whether 
they are the outcome of tourism development or the result of the normal evolution of the Dogon 
communities as they open themselves to the global community. Tourism's cultural impacts are 
often difficult to measure, because, to a large extent, they are indirect. Consequently, this study is 
an attempt to understand tourism stakeholders’ perceptions of the effects of tourism upon the 
Dogon area. 
  
1.3. Significance of the study 
Malian authorities have erected tourism into a national priority for the development of the 
country. The last ten to fifteen years have seen a considerable increase in the number of tourist 
visiting the country and today tourism is a major source of income for the country and for Dogon 
communities as well: in Mali “the Travel &Tourism Industry is expected to contribute directly 
1.6% to Gross Domestic Product (GDP) in 2009 and Travel &Tourism Economy employment is 
estimated at 95,000 jobs (2009), 3.3% of total employment in the country”, (World Travel & 
Tourism Council: travel & tourism economic impact Mali, 2009, retrieved online at: 
http://www.wttc.org/bin/pdf/temp/mali.html). 
 
Living in one of the harshest environment in the country and an area characterized by poverty, 
the Dogons are confronted to the illicit trade of their cultural artifact and the loss of value of their 
traditions and beliefs. As Labi, A. & Robinson, S. put it in an article published in Time 
magazine: “Most of Mali's archaeological sites, including graves built into the cliffs along the 
World Heritage-listed Bandiagara escarpment, have been looted […….], tourists scoop up some 
of the illicit bargains, but the best artifacts are bought by dealers filling orders from Europe, the 
U.S. and South Africa” ( Labi, A. & Robinson, S. : Looting Africa, Theft, illicit sales, poverty 
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and war are conspiring to rob a continent of its rich artistic heritage, Time Magazine Vol. 158 
No. 4 retrieved online at: http://www.time.com/time/magazine/printout/0.8816.168481.00.html 
 
 In a community where traditional religious beliefs are partly expressed through masked dances 
and festivals, and each dance is above all a ritual, staging fake masked dances and festivals for 
tourism needs can be perceived differently by tourism stakeholders. Therefore it becomes 
important to analyze the real impacts of the development of tourism on the Dogon culture and 
find measures to protect and preserve the cultural heritage of Dogon communities as cultural 
attractions for tourists.  
As a way to promote tourism and make it sustainable and profitable for the Dogon communities 
in particular and for the whole country in general, it is necessary to understand the impact of 
tourism on Dogon culture, and find solutions to decrease the cultural losses and better preserve 
the cultural heritage of Dogon communities.  
 
1.4. Definition of key terms 
McKercher  & Du Cros define cultural tourism as a tourism activity in which a destination’s 
cultural or heritage assets are presented for the consumption of tourists (McKercher; B. & Du 
Cros; H. Cultural Tourism: the partnership between Tourism and Cultural Heritage 
Management, 2002, p1). 
According to Shackley “heritage tourism typically relies on living and built elements of culture 
and refers to the use of the tangible and intangible past as a tourism resource” (Shackley M. 
(1997) Tourism and the Management of Cultural Resources in the pays Dogon, Mali, 
international Journal of heritage studies). 
According to the Business dictionary, the social impact of an activity is defined as the effect of 
this activity on the social fabric of the community and well being of the individuals and families 
(Business Dictionary.com, online at: http://www.businessdictionary.com/definition/social-
impact.html). 
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CHAPTER 2:  LITERATURE REVIEW 
 
Tourism and cultural preservation are two issues which seem conflicting at first view but in most 
cases have interrelated faiths. On the one hand, a rich culture attracts visitors to a destination and 
on the other hand, even if tourism is sometimes reported to have indelible footprint on culture, 
revenue generated by tourism can be used for the preservation of cultural attractions.  
 The aim of this paper is to analyze the most important and relevant works in the area of tourism 
and cultural heritage management and analyze tourism impacts on the culture of the visited 
destinations.  The goal is to see how different authors have dealt with the issue of tourism and 
cultural preservation and what solutions were proposed for win-win and well-balanced 
partnerships between tourism and cultural heritage management.   
The review will be divided into three sections:  
- Section 1: cultural tourism: this section will give a definition of cultural tourism as it is 
viewed by different authors. 
- Section 2: Management of tourism impact on culture: this section will report how different 
authors have covered the difficult relationship between tourism and cultural preservation 
and what solutions were proposed.  
- Section 3: Cultural tourism in the Dogon Country, Mali: this section will report how the 
difficult equation of tourism and cultural preservation is managed in the Dogon country, 
Mali. 
 
2.1. Section 1: Cultural tourism  
According to Professor John Akama (Moi University, Kenya), “Culture is a main ‘pull factor’ 
which influences visitors’ initial decision to travel to destinations in different parts of the world”. 
He argues that culture can be viewed in two inter-related perspectives: the psychological 
perspective – what people think (i.e. attitudes, beliefs, ideas and values), and what people do (i,e. 
ways of life, artworks, artifacts and cultural products) (Professor Akama, Cultural tourism in 
Africa: strategies for the new millennium, Proceedings of the ATLAS Africa International 
Conference, December 2000, Mombasa, Kenya). Basing on this, Akama (2000) cites Tomaselli 
(1999) in saying that the development of cultural tourism in Africa should take into consideration 
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the fact that when we talk of African culture as it relates to tourism, we are talking about a 
‘living culture’ of the African people which is usually based on art performances and dance, and 
the contemporary ways of life of indigenous African communities.  
 
Another study adds weight to this; in the article Development of cultural tourism in Africa: a 
community based approach, Prof Donald Reid (University of Guelph Canada) argues that “the 
focus of cultural tourism needs to be considered from the “inside out” rather than from the 
“outside in” approach (Prof Donald Reid Cultural tourism in Africa: strategies for the new 
millennium, Proceedings of the ATLAS Africa International Conference, December 2000, 
Mombasa, Kenya).  He gives the example of many North American aboriginal communities who 
present many cultural events not as a tourist exhibition in the first instance but as a cultural 
celebration in its own right and primarily for the aboriginal people. Outsiders are invited to 
participate secondarily, and not as the subject of the event. This guarantees the authenticity of the 
events and what takes place, basically singing, dance, crafts and food, is aboriginal and not 
solely offered for outside consumption. Reid (2000) maintains further that this method of 
organizing the aboriginal celebration “prohibits the event from being completely commoditized 
and turned into an inauthentic touristic spectacle which can result in the alienation of people 
from their own culture”. He concludes that “the development of cultural tourism must be based 
on a development model rather than being based on a pure growth model”. The difference 
between development and growth being that “growth is an increase in size or number and 
development is an  increase in the ability and desire to satisfy one’s own needs and legitimate 
desires and those of others”( Ackoff, R. L. (1986), Management in Small Doses, Wiley, NY: 
retrieved online at http://www1.ximb.ac.in/users/fac/dpdash/dpdash.nsf/pages/CP_Growth).  
This development model, as viewed by Reid (2000), does not rely solely on economic growth; it 
considers equitable income distribution to regions and communities that are actively engaged in 
producing the tourism product. Sustainability and stability result from local control of the 
tourism enterprise and the retention and distribution of profit in the local community that is 
responsible for providing that product. 
 
In Cultural Tourism in a changing world: Politics, Participation and (Re)presentation, Smith & 
Robinson (2006) argue that cultural tourism is “part of a wider set of contexts that are 
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historically embedded but are changing constantly; an ongoing process of negotiation between 
different social grouping relating to access to various configurations of places, peoples and pasts 
as cultural resources” (Smith, M. & Robinson, M. (2006) Cultural Tourism in a changing world: 
politics, participation and (Re)presentation). According to the authors (2006), “on the one hand 
Tourism, as an economic activity, has been blamed for the commoditization of cultures; but on 
the other cultural commoditization has stimulated preservation, community consciousness and an 
appreciation of local traditions”.  This shows that the alliance between tourism and culture is not 
always necessarily harmful for culture.   
 
2.2. Section 2:  Management of tourism impacts on culture 
In Managing sacred sites: service provision and visitor experience, Myra Shackley (2001) 
examines the concept of sacred sites as visitor attractions which are defined by Middleton (1994) 
as “a designated permanent resource controlled and managed for the enjoyment, entertainment 
and education of the visiting public” (Shackley; M. (2001) Managing sacred sites: service 
provision and visitor experience, Continuum, London, UK).  Based on short case studies, 
Schackley examines the different problems and issues faced by sacred sites which have become 
visitor attractions and how the sometimes difficult balance is achieved between the worshipping 
community and the number of tourist visitors from a management perspective. Shackley (2001) 
groups visitor impacts on sacred sites in two broad categories: the impacts affecting the physical 
resource itself (example artifacts theft, vandalism) and those that diminish visitor experience 
both for worshippers and tourists without affecting physically the site. The author underlines the 
paradox in heritage tourism within a sacred setting where “the tourism visit is essentially 
intangible and the purchase of a souvenir or artwork imparts tangibility to the process as well as 
enabling the visitor to feel that he has obtained possession of a small part of the cultural heritage 
of his host”. Shackley (2001) asserted further that “the more distant that culture is from his own, 
the more necessary such a purchase becomes” for the visitor (Shackley; 2001, p.43). This is not 
necessarily a bad thing for cultural preservation because the purchase of a souvenir (not authentic 
ritual objects) generates income for the visited destination and develops the local craft. One thing 
that will impact the attractiveness of the destination is the sale of ritual objects and other 
authentic artifacts outside the destination.  
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In Tourism, Development and Growth, the challenge of sustainability, Wahab, S. & Pigram, J. 
(1997) argue that tourism and culture are two compatible and complementary phenomena. These 
authors suggest a symbiosis between tourism and culture and argue that the most frequently 
mentioned argument supporting the view of this symbiotic relationship between culture and 
Tourism are based on mutual benefits. According to Wahab & Pigram (1997), on the one hand, 
since high costs are involved in the conservation of cultural heritage and the management of 
cultural facilities, tourism revenues are badly needed. On the other hand the development of 
culture, in its different forms and expressions, finds and incentive in tourist demand. They argue 
further that the interests are extremely compatible since the tourism market needs cultural 
resources in order to develop new products, and culture gives an added value to the tourist 
experience.  
The question here is to consider if this symbiosis can really be achieved because research has 
shown that tourism footprint on culture is often an indelible one as Lickorish & Jenkins put in An 
Introduction to Tourism: “although they take longer to appear, the cultural consequences of 
tourist activity have the potential to be much more damaging in the long term than environmental 
or social effects.   In many countries, tourists are not sensitive to local customs, traditions and 
standards.   Offence is given without intent, as tourists are short-stay visitors carrying with them 
their own cultural norms and behavioral patterns.   They are usually unwilling to change these 
norms for a temporary stay – and may be unaware that these norms are offensive to the host 
community” (Lickorish; L. & Jenkins; C. An Introduction to Tourism, Butterworth-Heinemann, 
March 1997).  
 
The history of the relationship between tourism and cultural heritage management is a 
conflicting one. It is a partnership that is either based on collaboration or on competition because 
it involves stakeholders with sometimes diverging or conflicting interests. In Cultural Tourism: 
the partnership between Tourism and Cultural Heritage Management, McKercher & Du Cros 
cite Kerr (1994:2) in saying that “what is good for conservation is not necessarily good for 
tourism and what is good for tourism is rarely good for conservation” (McKercher, B. & Du 
Cros, H. (2002) Cultural Tourism: the partnership between Tourism and Cultural Heritage 
Management, the Haworth Hospitality Press). Speaking about the conflicting nature of the 
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relationship between Tourism and Cultural Heritage Management, the authors argue further that 
while cultural tourism promotes culture with the objective of trading off cultural values to 
maximize tourism benefit, the objective of cultural heritage management is to reduce or limit the 
number of visitors to an area to better preserve its cultural attractions.  McKercher & Du Cros 
(2002) found that true partnership between the two entities is easier to be reached in purpose-
built facilities like museums or heritage theme parks or purpose-designed cultural tourism 
experiences such as indigenous cultural shows and dances by crafting the desired experience for 
the tourist around chosen set of cultural or heritage management objectives.  
 However, the suggested mutual agreement between all stakeholders to avoid the dominance of 
either tourism or cultural heritage management sometimes appears to be an uneasy task, because 
of the diverging interests of tourism stakeholders and cultural heritage manager: “the challenge 
facing cultural tourism is to find a balance between tourism and cultural heritage management – 
between the consumption of extrinsic values by tourists and conservation of the intrinsic values 
by cultural heritage managers” (McKercher & Du Cros,  2002: 9-10). The authors recommend 
different management approaches and attitudes to the delivery of experiences for sites developed 
for tourism use and those conserved primarily for their intrinsic value. The balance 
recommended here, requires that the facility be manages in a way that facilitates its consumption 
and, on the other hand, to permit consumption only to the point that it does not alter the cultural 
value being conserved. 
The weakness of this approach can be that the institutions in charge of conservation are generally 
government-owned (in most developing countries) and in some cases the government is also 
interested in an increase in the number of visitors because of the financial income generated by 
tourism (taxes and other economic advantages). There is a real bias here, especially in poor 
developing countries (like the case under investigation) where governments are continuously 
looking for ways to fill budget gaps, increasing the number of visitors can be an easy way to 
generate additional income for the budget even if sometimes political leaders and local decision 
makers have to overlook cultural conservation concerns. As Shackley (1997) asserted, “many 
challenges exist in underdeveloped regions that often thwart conservation objectives”. 
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A similar viewpoint is expressed by Walle in Cultural tourism a strategic focus when he stresses 
the need for cultural tourism professionals to strategically align their orientation with those of 
business (Walle A. (1998) Cultural tourism a strategic focus, Westview Press). The author 
argues that the profound changes occurring today in the public sector have an impact on the host 
culture. As public funding is reduced, cultural tourism projects are being forced to merge with 
the private sector to facilitate their funding. Walle (1998) recommends an active restructuring of 
Cultural management project and their merger with business and the private sector to secure 
availability of funding and thus a better conservation of cultural heritage. To illustrate this 
concept the author (1998) brings forward the case of the United States. While the US travel and 
Tourism Administration was dismantled in 1996, there has been, at the same time, growing 
recognition that a strong cultural heritage is a vital tool of the tourism industry.  To ensure a 
harmonious merger, he suggests specialized training of stakeholders as well as an upgrading of 
skills that are tailored to the specific needs of host cultures.  
Though this approach seems ideal, in reality it seems very difficult to conciliate the interests of 
two sectors that have sometimes diverging interests without the dominance of one over the other, 
because the economic profitability bias will always influence decision makers and private sector 
investors.  
In Cultural Heritage and Tourism a Regional Perspective, Dallen, J. T. & Gyan, P. N. (2009) 
underline the interdependent character of the relationship between tourism and cultural heritage 
preservation.  The authors suggest primarily collaboration between government agencies, private 
and public sectors, to create harmonious relationships between key players and the environment 
and economy.  They argue that “to succeed, the tourism industry depends on remnants of the 
past, which is a good reason for them to help preserve heritage”.  As a solution to the issue of 
cultural preservation, Dallen & Gyan (2009) state further that the best way to protect the local 
culture is to increase tourists’ length of stay in the visited destination through adding value to 
heritage artifacts.  The three-step value adding process suggested for the  long-term success and 
sustainability of heritage tourism ( Ayala, 2005) includes:  1-  identifying the heritage product 
and where it fits within the natural and cultural theme of the destination at the scale of a country 
or region; 2- equipping  the heritage with conservation guarantees; and 3- diversification and 
upgrading of the heritage experience (Dallen; J. T. & Gyan; P. N. (2009) Cultural Heritage and 
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Tourism a Regional Perspective, Routledge).  To explain the three step process, the authors state 
that  “A lively local culture of dance, theater, poetry, painting and even food, all encourage a 
visitor to stay longer in the area and give the visitor greater depth of understanding about 
traditional local culture” (Dallen & Gyan 2009). A longer stay of tourists will generate more 
income to be used for cultural heritage preservation.  
 
Though this seems to be a solution to the issue of cultural preservation, in most developing 
countries, especially in African countries, governments tend to focus solely on the economic 
benefit generated by tourism and cultural preservation issues are most of the time overlooked. 
Another problem relating to this solution is that most of tourism stakeholders are private, 
sometimes foreign owned entities which seem to focus first on the economic profit of tourism 
rather than the preservation of the local culture; therefore, most of the income generated by 
tourism leak outside the destination and there is little investment for cultural preservation. 
Besides, most governments in less-developed countries rely on foreign investments and donor 
agencies to preserve the cultural heritage and the limited budget allocations and foreign aid are 
often spent improperly because of widespread corruption (Shackley; 1997). 
 
Another study, African Alternatives by Chabal,  P.; Engel, U. & De Haan, L.  (2007) adds weight 
to this idea and places tourism and the occurrences of cultural changes in the context of global 
evolution. The authors (2007) see the equation of cultural impacts and tourism in this part of 
Africa (West Africa) in the context of a long historical evolution which started with European 
colonial expansion and continued with the subsequent rape of Africa. From this angle cultural 
losses are not perceived explicitly as an impact of tourism but they are considered as the result of 
the normal global evolution. As tourism is perceived as a sub-phenomenon of globalization, to 
answer to the question whether tourism was a major driver of cultural change, the authors quotes 
Smith (2001) by saying that “tourism is a part of a bundle of and a minor player compared to the 
general trends of globalization and general cultural change (Smith and Brent 2001, Burns 1999). 
Greenwood (1999) adds weight to this when he asked: “Are we correct that all local cultures are 
being destroyed? Or are they changing once again, under the press of circumstances and from 
their own dynamics, while we, as anthropologists, disapprove of the changes or at the very least 
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do not comprehend them? (Greenwood 1989: 180). Chabal, Engel & De Haan (2007) conclude 
that “tourism as a peculiar aspect of global interaction stimulates and reinforces processes of 
change and identity formation already existent in the local communities” (Chabal, Engel & De 
Haan 2007:167).    
In Cultural tourism: global and local perspectives, Greg Richard (2007) provides a useful 
overview of the advantages and disadvantages of cultural tourism on host cultures and an 
interesting insight about the relationship between tourism and globalization. Richards (2007) 
argues that tourism can be seen both as a cause and an effect of globalization processes since the 
growing demand for culture in society leads to growing pressure on the public sector to provide 
more support to cultural facilities. However, this relationship between tourism, globalization and 
cultural heritage becomes contradictory when it comes to the nature of the experience staged to 
tourists and its impact on the host culture. Richards (2007:31) states that “when indigenous 
dances, music, and ceremonies are performed in a staged setting it is suggested that they lose 
their original meaning and values for the cultures involved”. To add weight to this idea he cites 
the results of MacCannell’s work on staged authenticity in saying that “staging is degrading the 
original cultures and in time will diminish the cultural values attached to them (MacCannell, 
1973)”.  Richards (2007) argues that the same applies to allowing strangers into private and 
sacred spaces”. He asserted further (2007) that this is the result of a misconception of the nature 
of the “authentic experience”. To better explain this idea he cites McKercher and du Cros (2002) 
in saying that “witnessing a sacred private event is embarrassing for both the tourist and the host 
community, and therefore many tourists wish to experience what they are happy to believe to be 
authenticity of a place, but not necessarily its reality” (McKercher and du Cros, 2002).  
Though it reveals all the complexity of the relationship between cultural tourism and 
globalization, this book does not provide any explicit solution to the issue of cultural loss for the 
visited destination, besides it has not been proven that staging leads necessarily to the 
degradation of the authentic ceremony. Everything depends on the context and the way the event 
is staged.  However, the book raises another important issue in cultural tourism: the risk of 
commoditization of the host culture by staging fake experiences adapted to the convenience of 
the tourists. 
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Richards (2007) reveals another effect of globalization and a source of cultural loss when he 
quotes Rooijakkers (2002) in saying that increasing demand of cultural tourism and the resulting 
pressure creates a “Cult of heritage” which highlights one aspect of a custom or tradition and 
forgets other aspects. At the end of this process the custom or the object is transformed and 
fundamentally has changed both functionally and in signification. It has become a tourist 
attraction or a museum piece.  
In Tourism and indigenous people, Richard Butler & Tom Hinch (1996) argue that the history of 
the relationship between indigenous and non-indigenous people throughout has been turbulent 
and most often characterized by the exploitation of indigenous people for the benefit of the 
dominating non-indigenous groups. As a result indigenous people are involved in a struggle for 
cultural survival.  
The book raises a number of concerns relating to authenticity and commoditization that arise 
with the packaging and sale of culture and the process of acculturation as foreign tourists 
influence local culture. The book focuses on examples of tourism development options involving 
indigenous people and presenting cross-cultural perspectives and other approaches used by 
indigenous people to capture the benefits of tourism. An example of such approach is an increase 
of indigenous ownership of the exchange process so that the indigenous people can influence the 
nature of the economic and cultural change leading to a more just and equitable relationship 
between indigenous and non-indigenous people.  (Butler; R. & Hinch; T. (1996) Tourism and 
Indigenous People, International Thompson Business Press).  
The authors (1996) illustrate the two key aspects of this phenomenon in a matrix format with 
various levels of indigenous people’s control. On the one hand total control is conferred to the 
indigenous people; and on the other hand they have no control at all. Various scenarios occur 
between these extremes with different levels of involvement and ownership of indigenous 
people.  Different case studies are used in different destinations involving indigenous tourism. 
Data is collected in most cases primarily by self-administered questionnaire; in some cases, this 
approach was supplemented by informal qualitative techniques to increase the level of personal 
contact (Gurung 1993; Berno, chapter 15). Buttler & Hinch (1996) argue that since each unique 
indigenous culture is constantly evolving in the face of change within the environment in which 
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it exists, questions of authenticity become much more difficult to address; they suggest therefore 
the adoption of diverse dynamic approaches to indigenous tourism.  
The cases studied in the book provide an intriguing insight into the phenomenon of indigenous 
tourism they do not provide a definitive answers to the fundamental questions about tourism and 
its impact on the culture of the visited destination. The question of tourism and its impacts on 
cultural heritage preservation is difficult to assess and must be seen as a dynamic process in a 
flattening and more globalized world marked by disappearing borders and increasing contact 
between people and cultures. 
 
In Cultural Tourism in a changing world: politics, participation and (Re)presentation, Smith & 
Robinson  argue that the ever-expanding communications network, intensified international 
flows and the increasing dominance of global brands supplying worldwide markets have 
contributed to the globalization of tourism, cultures and economies (Smith, M. & Robinson; M. 
(2006) Cultural Tourism in a changing world: politics, participation and (Re)presentation 
p.180). 
They cite MacCannell (1976) in saying that such commoditization can therefore be seen to 
“destroy the authenticity of local cultural products and relationships and lead to the staged or 
faked experiences created specifically for external consumers”. 
Smith & Robinson (2006) argue further that identity affirmation and pride are examined as 
integral aspects of the cultural commoditization process. They think that such loss of authenticity 
is damaging to the host community and to the experience of the visitor and see tourism as “a 
major agent of change both in the visited destinations and in the tourism generating countries as 
well” (Smith, M. & Robinson; M. (2006) Cultural Tourism in a changing world: politics, 
participation and (Re)presentation). 
Speaking about the negative impact of tourism on the host communities, the authors (2006) 
argue that tourism contributes to alter the nature of the relationship between host and guest: 
“increasingly commercial relationship between hosts and guests has been seen to adulterate both 
parties by reducing the apparently authentic tradition of hospitality to a mere commercial 
transaction”. (Smith & Robinson 2006:179).  
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2.3. Section 3: Cultural tourism in the Dogon Country, Mali 
Taking the case of the Dogons in Mali, (Shackey 2001) underlines the “close relationship 
between increasing international tourism and the decreasing visibility of authentic Dogon 
artifacts” (Shackley 2001: 43) and concludes that “tourism has become a major factor in the 
artwork leakage” in the Dogon country. This leakage involves the responsibility of the Dogons 
themselves. Shackley (2001) evokes a cultural gap in the relationship between host and guest 
where visitors perceive the purchase of an artwork as the purchase of a mere souvenir rather than 
essential element of Dogon culture: “for the visitor a piece of ethnic art collected in a journey 
may be seen merely as a curiosity or a commodity rather than an essential building-brick of the 
social identity of the host society”, Shackley (2001) argues that it is up to the Dogons to decide 
what element of their traditional culture and spirituality are important, since cultural identity is 
not static.  
There is no clear proof that it is tourism and not poverty that cause some Dogons to sell authentic 
artwork to foreigners. Dogon art has become famous after the pioneering work of the French 
ethnographer Marcel Griaule who studied Dogon society from 1930 to 1950 (Shackley, 1997) 
and made a number of publications about the Dogon culture and authentic art. The Dogons are 
known to be very proud of their cultural heritage, but despite this cultural pride, they live in a 
poor and very harsh environment and it is difficult for some Dogons to resist the temptation of 
selling authentic artwork to foreigners. Another reason is that Dogon art has become famous and 
is particularly sought-after by collectors who offer huge prices for it: “there is collusion between 
international art dealers and local people, and a network of art theft and exports has developed” 
(Shackley, 2001, p.43).  
In these conditions can we say that the artwork leakage in the Dogon country is related to the 
development of tourism only? Doesn’t it appear as a natural phenomenon in a flattening world 
marked by disappearing borders?  
In her paper Black & Red the impacts of development on culture: a case study of Dogon people 
of Sangha, Mali, Kathleen Remington (2009) states that “globalization is sweeping the world and 
countries are advancing and interconnecting faster than ever before”. She quotes Rainier (2003) 
in saying that “to most westerners, the Dogon are widely known for their mask dances and 
architecture. The mask dances, one of many sacred rituals still practiced today in Dogon culture, 
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are typically performed to show respect to a passing elder and play an integral role in the rich 
connection of the Dogon Earth to the celestial world” (Remington; K. (Spring 2009) Black &Red 
the impacts of development on culture: a case study of Dogon people of Sangha, Mali).  In a 
relatively recent past these ceremonies were strictly open only to initiated members of the Dogon 
communities. Today, the new generation of Dogon has discovered that, with tourism 
development, these ritual dances and ceremonies can contribute to attract visitors and generate 
income to fuel development in the Dogon area, will the taboo surrounding these rituals and 
sacred dances remain for long?  
 
The sacred character of the elements of Dogon culture is also raised in the article Mali, what 
price tourism? written by  Joan Baxter on BBC (April 2001). In this article Baxter (2001) argues 
that "the magic of Dogon country is its inaccessibility, which has protected the authenticity of 
the culture and the people till now”.  
Now that the Dogon country is open to the world with the development of tourism and the 
building of new access road to the land of Dogon, Mahamadou Keita of the Office of Tourism in 
Mali admits that the Dogon culture is under threat. He is quoted by  Joan Baxter of BBC (April 
2001) in saying that “Dogon culture, which withstood centuries of pressure from Islamic 
conquerors, Mandingo empire-builders, Fulani slave-seekers and Christian missionaries, is now 
taking a battering from the most pervasive influence of all – tourism”. He cites the example of 
the “Sigui” masks dance, which is performed in great secrecy only once every 60 years, 
following the cosmology of the star “Syrius”, from which the Dogon believe they originally 
came. He states further that "The next authentic “Sigui” dance is scheduled for 2020. But these 
days you can see the Dogon performing an imitation “Sigui” every day for tourists” because of 
the high demand from tourism agencies. 
To illustrate the negative impacts of tourism on the Dogon culture, Baxter (2001) states further 
that “Although Mali's official tourism brochure that details the mystical and enchanting land of 
the Dogon people says that Dogon land is a "sanctuary to be penetrated only by those who have 
undergone initiation rites; visitors to the Dogon Country are harangued by would-be guides 
promising to take them to secret and sacred sites "no European has ever seen", by aggressive 
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peddlers of ancient Dogon artifacts, and by mobs of dusty children begging for sweets” (Baxter 
2001). 
Mr. Keita from the Malian Tourism Office is quoted further by Baxter (2001) in saying “tourism 
demystifies rituals and fetish carvings, eroding all their meaning. But what can we do? After 
cotton and gold, culture and tourism are our main resources. We can't close off Dogon Country." 
As a solution he is quoted in saying that “the Ministry of Tourism in Mali is trying to change 
laws governing guides to sensitive areas like Dogon country”.  
As a local solution to the issue of cultural losses and erosion of the Dogon culture, some local 
sites, the very last sanctuaries of Dogon Culture (Baxter 2001), are restricted to visitors: “there 
are at least 10 sacred sites that no visitors have ever seen - and one village, “Pa”, has sealed itself 
off to tourists” and does not accept tourist on sacred sites (Baxter; J. (April 2001) Mali: what 
price Tourism? Retrieved online at BBC World Africa).  
 
All the literature analyzed above shows the complexity of the issue of the cultural impact of 
tourism and the conflicting nature of the relationship between tourism and cultural heritage 
preservation.  The analyzed documents show different, sometimes contradicting themes, as 
regard to the issue of cultural losses but the analyzed literature does not clearly show the origins 
of cultural changes affecting the Dogon Country and whether they are the outcome of tourism 
development. These changes are expressed in the decreasing visibility of authentic Dogon 
artifacts and the loss of cultural beliefs and traditions within Dogon communities (Shackley 
2001). Therefore the question whether tourism is the main cause of the loss of cultural value still 
remains and there is an urgent need to investigate this issue in order to decrease the negative 
impact of tourism on the Dogon culture and propose solutions tending to mitigate the negative 
impact of tourism on the Dogon culture and make Malian tourism more sustainable and more 
profitable for Dogon communities in particular, and for Malians and foreign tourism 
stakeholders in general. 
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CHAPTER 3: METHODOLOGY 
 
The primary data for this study was collected from tourism professionals (tourism agency 
executives, guides, tourism professors), members of NGOs operating in the Dogon Country, and 
from the “OMATHO”- the official tourism board of Mali. The methodology used was based on a 
cross-cultural research method involving Malian (Dogon and non-Dogon) and non-Malian 
respondents. Beside tourism professionals, the sampled population also included residents of the 
Dogon Country.  
 
The reason tourism agencies operating in the Dogon Country were chosen as the core of the 
sample population for this study is that due to distance concerns, the authors of the study were 
unable to interact directly with the Dogon communities, and therefore the tourism professionals 
and the Tourism Office (OMATHO) who can be easily accessed (through internet) and are in 
direct contact with Dogons were selected as representatives of the voice of the people of concern.  
 
A questionnaire, which was structured around twelve questions relating to the impact of tourism 
on Dogon culture, was used to collect feedback. The respondents answered to different questions 
about tourism and its impacts on Dogon culture. The questionnaire included closed questions 
(“Yes” or “No”) and open questions where respondents were invited to give more details to 
support their positive or negative answers to the questions. 
 
Secondary data was collected from the Internet and from existing documentation relevant to the 
issue under study.  
The data collected from respondents was used to analyze the issue of cultural losses in the 
“Dogon Country”, and understand if they are the outcome of tourism development or the result 
of the normal evolution of the Dogon communities as they open themselves to the global 
community. 
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3.1. Description of the sample 
The targeted population included tourism agency executives
Appendix 2), tourism guides, as well as r
residents of the Dogon area. The sampled population also included members of Global 
Sustainable Tourism Alliance (GSTA)
promote sustainable tourism in the Dogon
questionnaires were sent to respondents and a total of 32 responses were received making a 
response rate of 49.23% (see list of tourism agencies in Appendix 2)
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 (see list of tourism agencies in 
epresentatives of the Malian Tourism Board and
, a USAID funded NGO operating in the Dogon area to 
 area (http://www.gstalliance.net/). A total of 
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3.2. Language 
The original text of the questionnaire was designed in English and further translated into French, 
the latter being the official language used in Mali. The translation was made by the author who is 
a native of Mali and a trained educator in French (the official language in use in Mali). Both the 
English and French versions of the questionnaire (see questionnaire in Appendix 1) were used 
during the survey because the sampled population included not only Malians but also expatriates 
whose activities are related to the Dogon Country.  
 
3.3. Scope and limitations 
The target population for this study is not limited to tourism agencies, it includes researchers and 
other people (Dogon and non-Dogon) living or working in the Dogon area. It must also be noted 
that the respondents were not Malians only; the sampled population included expatriate 
researchers and representatives of NGOs operating in the “Dogon Country”.  
 
3.4. Weakness of the study: 
Due to the fact that tourism promotion in Mali is relatively recent, statistical data about tourism 
in Mali in general, and in the Dogon country in particular, are available only for a limited 
number of years (last few years).  Another major weakness of the study was that the authors were 
unable, due to the long distance, to interact directly with the Dogon communities and collect 
information directly from them. The questionnaire was mainly addressed to travel agencies and 
to the Tourism office of Mali (OMATHO) because they were easily reachable through internet 
and also because they were in direct contact with the Dogon communities and were considered 
as the voice of Dogon communities. To achieve a better response rates, the target sample group 
was enlarged. The variation of sample groups is another weakness of this study. 
 
 3.5. Research questions  
1. Impacts of tourism on Dogon culture 
2. Cultural change and tourism in Dogon area 
3. Cultural changes as a result of global evolution of Dogon communities 
4. Objectives of the study 
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CHAPTER 4: RESULTS ANALYSIS
Question 1:  
Do you think that tourism development is negatively altering the traditional beliefs and local 
cultural values in the Dogon area?
 
The choice of question 1 and 2 can be explained by the desir
understand what tourism stakeholders living or working in the targeted destination think of the 
impacts of tourism on the traditions and beliefs of the area. 
No), the questionnaire also included an open question (Explain) which allowed to collect very 
interesting primary data (see summary of comments below)
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It must be noted that in most cases the responses to this question were not unilaterally 
negative.  
The biggest majority of respondents who answered positively to this question also noted in their 
comments that, if properly managed, tourism can help 
improve the life of Dogon communities
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Question 1: Results by groups of respondents
 
 
 Yes No Skipped 
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Non Dogon 11 10 1 
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helps expose Dogon culture to others so that it 
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It is obvious that some aspects of the culture 
have changed but no culture is static
Dogons open themselves to the world, there 
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financial support even to build his “Toguna” 
(shelter in Dogon area). 
Tourists’ interaction with Dogon area can 
negatively impact local cultural values if 
tourists do not respect totems, sacred places 
and rituals. 
Authentic ritual objects are sold to tourists. 
 
area has more advantages than negative 
impacts: tourism in the Dogon area is no 
doubt a real source of income for this 
population. The Dogon people have now 
understood that people come to visit them for 
their rich culture, traditions and their 
authenticity. They therefore try to keep their 
way of life as original as possible to keep 
people visiting them. 
Many attractions in Dogon area are, first of 
all, rituals and sacred places, and some of 
them are not meant to be seen by non-
initiated people (or by women). Some 
people are willing to take tourists to these 
places for money. 
The Dogon area is one of the few tourist sites 
in Mali where traditional beliefs are well 
preserved. 
 
Analysis 
The high percentage of positive answers points out the difficulty of the collaboration of tourism 
and cultural preservation especially in an area where cultural beliefs and rituals govern the day-
to-day life of communities and have a sacred character. Most of the comments stress the lack of 
professionalism of tourism stakeholders (more than 50% of surveyed respondents). An example 
that has been frequently noted in respondents’ answers is the presence of non professional guides 
who lead tourist in the area without having the appropriate knowledge and competence for that. 
The most visible impact of tourism on Dogon culture is perceived in the growing influence of 
money in the interaction of Dogons with outsiders. Although the Dogons are known as very 
hospitable and very proud of their culture, with tourism development, ritual objects and authentic 
artifact are being sold by Dogons to outsiders.  New behaviors have appeared as begging, drug 
consumption etc.  
 
The majority of respondents agree that if properly managed, tourism can be an efficient means to 
alleviate poverty in the Dogon area. This can be achieved only if there is true collaboration of 
tourism stakeholders (tourism agencies, tourism board and Dogon communities) to train tourism 
stakeholders at customer touchpoints (guides, drivers etc), ensure a more equal distribution of 
revenue generated by tourism and raise the awareness of all stakeholders about the fragility of 
Dogon culture and the importance of authentic ritual object and other cultural artifact for the 
Dogon culture and for Malian tourism as a whole.  
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A surprise was that 9 out of 10 surveyed 
question although tourism is known to generate economic profit 
key indicators in Mali in Appendix 3). The answer to this can b
direct link between tourism and authentic 
 
Question 2:  
Do you think that tourism development has a positive influence on the 
local cultural values in the Dogon area?
 
YES NO SKIPPED 
20 9 3 
 
 
 
 
 
 
 
 
 
 
 
 
Yes
69%
No
31%
Question 2
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Dogon (see table above) answered positively to the 
(see the evolution of tourism 
e that many residents make a 
artifact smuggling which is occurring in the area.
traditional beliefs and 
 
 
TOTAL 
32 
 
Many respondents explain their negative 
answer to this question by the lack of 
professionalism of tourism stakeholders and 
the unequal distribution of tourism revenue 
which could be used to fuel development in 
one of the most impoverished areas of Mali
 
    
.  
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Question 2: Results by groups of respondents 
 
 
 Yes No Skipped 
Dogon 5 5  
Non Dogon 11 8 3 
 
 
Summary of comments 
Yes (69%) 
Tourism helps the local community to promote 
their culture and traditional beliefs which in 
turn helps younger generations to learn about 
their own culture and be proud so that they can 
continue on the traditions of their ancestors
Some aspects of Dogon culture have changed 
with tourism and will continue to change
With globalization no culture is static and 
Dogon culture is no exception, besides Dogon 
people live in very difficult conditions and 
tourism offers opportunities for improvement
Dogon area needs to change for them to 
survive.  
Tourism helped preserve some traditional 
practices that were threatened by Islam and 
Christian religions (rituals, arts etc
0
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(total respondents: 32) 
  
 
 Occupation Yes No skipped 
OMATHO 2 2  
Agency 
Executive 9 4 3 
Other 7 5  
 
 
 Citizenship
Malian 
Expatriate
 
No (31%) 
. 
The benefit of tourism does not go to all 
Dogons but to the government
agencies. Tourism generates huge profits 
but the conditions of Dogons have not 
improved (roads, schools and other 
infrastructure). The Dogon community is 
not associated to decisions relating to 
tourism. 
.  
. 
Tourism alters the local rituals and 
traditional beliefs 
.)    
The government does not do enough to 
help the Dogon communities 
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A tourist who respects the culture of the visited 
destination makes it more valuable (example 
the construction of a museum in Sangha (a 
town in Dogon area) is a positive thing) 
Ritual objects are sold to tourists.  
Tourism has opened the Dogon area to the 
world with the development of infrastructure 
(hotels, access roads and schools). Most of 
children in the Dogon area speak 1 or 2 foreign 
languages beside the local language. 
Lack of professionalism of guides and 
other people at customer touchpoint 
The government does not do much to develop 
the Dogon area; most of the existing structures 
have been built by tourism NGOs. 
New behaviors have appeared in the area 
with tourism development: begging, drug 
etc. 
 
Analysis 
The main idea expressed here is that tourism development has raised the awareness about the 
uniqueness of Dogon culture and has helped preserve some traditional practices that were under 
the threat of disappearance. Most respondents do not see tourism as a threat to the Dogon culture 
(the major threats being religion and globalization) but rather as an activity that can fuel 
development and preservation of the Dogon culture. However, many respondents argue that 
tourism will have a better influence on Dogon culture only if tourism activities are organized 
professionally and in a way that they can benefit the local populations. Respondents have also 
stressed the poor organization of tourism activities in the Dogon area. 
 
Question 3:  
Did you notice any changes in the Dogon culture (festivals, masked dances, other rituals) during 
the last five years? 
The choice of this question (together with questions 7 and 8 below) is motivated by the desire of 
the authors to see if the respondents see tourism as a major driver of cultural change in the area 
and if they think that tourism development has brought important changes in the local traditions 
and rituals. 
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Question 3: Results by groups of respondents 
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TOTAL 
32 
 
(total respondents: 32) 
  
 Occupation Yes No skipped 
OMATHO 4  
Agency 
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Other 9 3  
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Summary of comments 
Yes (71%) No (29%) 
New masks are created for tourism 
convenience and their link with Dogon 
rituals is not obvious.   
 
Festivals and other rituals in the Dogon region 
are of two types: those done for tourists are 
just an imitation of the original ones. These 
are organized by young people for money; 
original rituals organized on traditional 
ceremonies keep all their authenticity and 
involve elders and there is no money 
orientation in that. 
The masks have become more popular and 
are organized for tourism convenience and 
outside the traditional periods. Many rituals 
have lost their sacred character.  Women 
could not attend some rituals and masked 
dances, but now they can for tourism 
convenience. 
Real ceremonies have not changed much. The 
changes that have occurred result from the 
fact that many Dogons have been converted to 
Islam and Christianity. 
 
Masked dances are not executed as they 
should; many original masks and ritual 
objects are stolen and sold outside the 
country for money.  
Many children refuse to go to school and 
follow tourists for coins and candies. 
Rituals have not changed.  
With tourism development fake masked 
dances are performed for tourist. 
 
Masked dances are changed for tourism 
convenience.   
Plundering of the cultural heritage for 
money 
Sabotage of rituals for money    
Real rituals have not changed, dances 
performed for tourism convenience bring 
economic profit to Dogon communities 
 
Analysis 
Respondents have stressed the popularity of staged masked dances (outshining the ritual ones?) 
and also their more frequent occurrence for tourism purposes. Some respondents reported minor 
changes in the dances to adapt their content to tourism needs. Though these changes are 
diversely interpreted, many respondents look positively at the adaptation of dances to tourism 
needs; according to them, this serves preservation purposes since many of these dances are not 
originally open to non-initiated people as well as to women and children. Respondents also 
stressed the influence of religion (Islamic and Christian) on the Dogon culture and the sale of 
original artifacts outside the Dogon area. 
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Question 4:  
Do you think that tourists would prefer staged masked dances and ceremonies rather than 
attending the ritualized Dogon dances and ceremonies?
The choice of this question is to see what tourism stakeholders think about staged event and if 
they think that staging could be a good substitute where the local dances and festivals are still 
kept secret.   
 
YES NO SKIPPED 
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Question 4: Results by groups of respondents 
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Non Dogon 6 15 1 
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TOTAL 
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Though many respondents answered 
negatively to this question, they also 
pointed out in their comments that 
since real Dogon ceremonies are 
organized for special occasions (
funeral of initiated persons, or the Sigui 
festival which is organized every 60 
years), tourist would accept staged 
dances as a replacement.  
(total respondents: 32) 
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Summary of comments 
Yes (32%) No (68%) 
It depends on the tourist; some tourists 
would accept the staged ceremonies. 
 
Tourists want to see the real ceremonies, but 
their arrival may not coincide with the 
traditional dance, or it may be sacred or not 
open to tourists. Having one staged is the next 
best thing.  
Tourists would accept anything offered to 
them 
The tourist wants to discover authentic Africa, 
its beliefs and traditions, not some “staged 
fantasies” (words used by respondent) that 
have nothing to do with realities.  
Tourists do not have enough time to attend 
the real ceremonies, they would prefer 
staged ceremonies adapted to tourism needs.  
Tourists would prefer to see the real ritual 
dances than a ceremony staged for the 
purpose of their visit. 
Since some ceremonies are organized with 
intervals of many years, tourist will prefer 
staged ceremonies rather than nothing. 
Some ceremonies are organized during 
funerals of initiated persons a staged version 
would be more convenient for tourism. 
Though tourist would prefer real ceremonies, 
some ceremonies are organized once in many 
years, so they don’t have other choice than to 
accept staged ceremonies. 
 
 
Analysis 
Almost all respondents agree that tourists would prefer the original ceremonies, but they have 
diverging opinions regarding the question of staging rituals out of their normal occasions for 
tourism needs. Some respondents think that staging imitated dances removes from these events 
their sacred characters and more the belief behind them. On the other hand another group of 
respondents think that making a clear distinction between authentic and staged events, can make 
tourism more profitable for the Dogon communities and make young Dogons more aware of the 
richness and uniqueness of their culture. The balance here could be to perform fake dances for 
tourists and perform original ritualized dances for Dogon communities and keep the fake dances 
as close as possible to the original one. 
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Question 5:  
Do you think that some features of the Dogon culture are being degraded with the development 
of tourism and need protection? 
The aim of this question is to collect tourisms stakeholders’ 
losses in the Dogon area. Another 
culture that tourism stakeholders see as being degraded as an impact of tourism development 
with the final aim of making recommendations for a more sustainable to
the area. 
 
YES NO SKIPPED
30  2 
 
 
Summary of comments 
The growing influence of Islamic and Christian religions is a serious threat to Dogon 
culture which is mainly based on animism
- Dogon dwellings are changing
houses. Today’s modern housing does not use local materials and houses are not in 
harmony with the environment and culture of the Dogon country
- Negative things have appeared like children
harassment of visitors by artefact dealers
- The young people have the tendency to enjoy T
outfits. Many of them also have a tendency to try an adventure abroad as they think  they 
will have better life opportunities
 
- The notion of hospitality is being lost among Dogons
everything revolves around money (it is difficult 
without facing money claims)
Yes
100%
Question 5
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opinion about tourism and cultural 
objective of the question is to identify the features of Dogon 
urism development in 
 
 TOTAL 
32 
 
Yes (100%) 
. 
. In a recent past only local materials were used to build 
.  
 begging visitors for money and gifts
.  
-shirts and jeans than original D
 
. With the development of tourism 
to chat with locals or take pictures 
. 
 
, and the 
ogon 
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- Sacred masks are sold for money and tombs are looted for antique objects to be sold 
abroad. 
- Sacred places are no longer sacred, visited sites are more and more degraded, 
environmental concerns have appeared with plastic bags and various non-biodegradable 
packages. 
With tourism, globalization, modern media (TV, radio etc) and growing influence of 
religions (Islam and Christianity), Dogon culture needs to be protected. 
New behaviors have appeared in the Dogon area like the consumption of drugs, theft, 
begging. 
Mass tourism is destructive for the culture. 
 
Analysis 
According to a majority of respondents, with tourism development the young Dogons want to 
imitate the tourists, they seem to enjoy modern clothing than original Dogon outfit; they also are 
more attracted by adventures abroad and new habits have appeared in the Dogon area (artifact 
theft, drugs, begging). The biggest issue is the sale of ritual objects and authentic artifacts outside 
the area to antique dealers and tourists. Another concern expressed by respondents is the 
presence of unqualified and non-professional guides as well as the harassment of tourists by 
beggars and local artifact dealers. A better organization of tourism activities will solve many of 
these concerns.  
Question 6:  
Does your agency educate tourists on how to interact appropriately with Dogon culture? (Do 
you think tourism agencies should educate tourists on how to interact appropriately with Dogon 
culture?) 
The goal of this question is to see what tourism stakeholders think about the importance of 
giving appropriate information to visitors about how to interact with Dogon culture as a way to 
avoid unnecessary misunderstandings and frustrations. The question is rephrased (see question 
between brackets) to make it fit to non-agency respondents.  
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Question 6: Results by groups of respondents 
 
 Yes No Skipped 
Dogon 8 2  
Non Dogon 20  2 
 
 
 
 
 
Yes
94%
No 6%Question 6
0
5
10
15
20
Dogon Non 
Dogon
Yes
No
 
43 
 
TOTAL 
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(total respondents: 32) 
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Summary of comments 
Yes (94%) No (6%) 
Tourism agencies, local authorities and NGOs 
must educate tourists about how to behave in a 
responsible manner in the Dogon area. This 
must be a priority because Tourism in Mali is 
based on culture. 
Tourism agencies do not do enough to 
educate tourists about how to interact with 
sacred places in Dogon area. 
In order not to turn children into beggars, 
tourism agencies the Tourism Board 
(OMATHO) must educate tourists not to 
distribute gifts, candies, etc to children in the 
Dogon area.  
Agencies must educate tourists to respect local 
beliefs and not enter sacred places without 
proper guidance. It is imperative that tourism 
stakeholders operate in a responsible and 
respectful manner in the Dogon area. 
Every responsible tourism agency must educate 
tourists before and during the trip to Dogon area 
on how to interact with Dogon culture. 
 
Analysis 
Respondents almost unanimously agreed that the Dogon culture is complex and tourism agencies 
must educate visitors about how to interact with it and how to behave in the Dogon area. As an 
example some respondents stated that in order not to turn children in the area into beggars, it is 
imperative for tourism agencies to inform tourists not to offer gifts to children in the streets. 
Besides some places are still kept secret and are not open to visitors. It is the responsibility of 
agencies to inform tourists about such places in order to avoid unnecessary conflicts.  
 
Question 7:  
Do you think that tourism is the major cause of artwork leakage in the "Dogon Country"? 
This question investigates the relationship between tourism development and the loss of 
authentic artwork in the Dogon area. 
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Question 7: Results by groups of respondents 
 
 
 
 Yes No Skipped 
Dogon 2 8  
Non Dogon 12 8 2 
 
Summary of comments 
 
Yes (45%) 
Any artwork loss in the Dogon area is the 
result of tourism development.  
Sacred sites, objects and rituals have lost 
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TOTAL 
32 
 
A good part of respondents who 
answered positively to this question 
believe that things could be reversed if 
awareness campaigns were organized 
and poverty alleviation projects were 
introduced to Dogon country.  
(total respondents: 32) 
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Islam and Christian religions are the major 
causes of cultural loss in Dogon area
On the contrary, tourism has contributed to 
0
2
4
6
8
Yes
No
0
2
4
6
8
10
12
 
 
 Yes No skipped 
11 12 2 
 2 4  
 
Yes
No
 VâÄàâÜtÄ \ÅÑtvàá Éy gÉâÜ|áÅM vtáx Éy  WÉzÉÇá  |Ç  `tÄ| 
  
 
46 
 
their sacred character. Money can buy 
anything today, this leads to the 
demystification of Dogon culture and most 
tourists are attracted by the myths around 
Dogon culture 
the preservation of traditional beliefs and 
values in Dogon area 
Artwork loss is not the result of tourism 
activity but the consequence of the poor 
training of stakeholders and lack of 
organization  
This is partly true because the growing 
interest of tourist for authentic artifacts lead 
some Dogons to plunder the cultural 
heritage (fetishes, and other authentic 
artifacts) and sell them to tourists and 
antique dealers 
Unequal distribution of tourism benefits and 
the lack of education have led to the sale of 
precious artifacts. Proper education and more 
equitable distribution of economic benefits 
from tourism would help reduce the sale of 
Dogon statues and fetishes. 
Poverty is the major cause of artwork loss in 
the Dogon area 
Tourists are the main buyers of looted 
artifacts 
Some important sites have been preserved 
because of the revenue generated by tourism 
 No, because Dogons are now open to a more 
globalized world and changes are 
unavoidable. 
Today, tourists buy only imitations, originals 
have been looted by antique dealers. 
 
Analysis 
The majority of respondents (55%) do not think that tourism is the main cause of artwork loss in 
the Dogon area; on the contrary many respondents believe that tourism development can foster 
the preservation of traditional beliefs and values in the area. A minority of respondents link 
artwork loss to tourism, because they think that tourists are the main buyers of looted artifact but 
the biggest part of respondents think that tourists buy mostly imitations, the original artifacts are 
sold to antique dealers. The main idea is that artwork loss occurs primarily because of mass 
poverty that prevails in the Dogon area. On the other hand, many respondents think that some 
forms of cultural losses are unavoidable in a globalized world. Some respondents see the 
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influence of religions (Islamic and Christian) as the major cause of cultural loss in the Dogon 
area. 
 
Question 8:  
Do you think that Dogon communities are losing some cultural values?
The goal of this question is to collect 
cultural losses in the Dogon area
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tourism stakeholders’ opinion about the occurrence of 
 and see further if these losses are the impact of tourism or not.
 
 
If respondents are almost unanimous that 
there is a cultural loss in the “Dogon 
Country”, they also point out that these 
cultural losses are the result of the poor 
organization of tourism, and mass poverty 
in the Dogon area but not necessarily 
tourism. 
 TOTAL 
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(total respondents: 32) 
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Summary of comments 
Yes (94%) No (6%) 
Tourism always leads to some cultural 
losses 
As in any culture, with development certain 
cultural aspects are lost or changed and others 
are regained.  
Culture is not static. 
With tourism new practices have appeared 
among Dogons: theft, greed, plundering of 
artifacts, begging, and drugs. These 
practices were unknown to Dogons. 
Religion has an impact on Dogon culture, but 
Dogons keep jealously their cultural values. 
With tourism development the new 
generation of Dogons tends to imitate the 
life style of tourists. New houses are no 
longer built with local materials and the 
modern houses are not in harmony with the 
area.  
 
With tourism, partial representations of 
dances, songs and rituals alter the 
authenticity of Dogon culture. Besides a 
growing number of illicit antique dealers are 
smuggling authentic artifacts. Some tourists 
are in fact antique dealers and they take 
authentic artifacts outside the country. 
Tourism activity needs to be better 
organized. 
 
 
Analysis 
There is almost unanimity among respondents that there is cultural loss in the Dogon area. 
However, a good part of respondents do not think that this is the sole result of tourism 
development. The majority of respondents think that these losses are the result of factors such as 
poverty, the growing influence of religions and global evolution of the Dogon societies as they 
open themselves to the global world. Respondents also stressed the poor organization of tourism 
activities in the Dogon area. 
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Question 9:  
Do you think that staging fake dances for 
The aim of this question (together with question 10 below) is to collect tourism stakeholders’ 
perception of staged dances as a substitution for ritualized dances for tourism convenience. The 
goal is to understand if they think that staging is degrading or
culture. 
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Question 9: Results by groups of respondents 
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tourism convenience is a threat to Dogon Culture?
 if it allows to preserve the local 
 
TOTAL 
32 
 
Though the majority of respondents 
answered “yes” to this question, most 
of the comments underlined the 
potential economic profit that well 
organized tourism activities could bring 
to Dogon communities.  
(total respondents: 32) 
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Summary of comments 
Yes (58%) No (42%) 
This deprives the Dogon masks of their 
mystic power. The masks become a simple 
decoration and lose the cultural belief 
behind them. 
These dances have a well determined 
cultural symbolic; they are organized on 
specific occasions (i.e: funerals, harvest 
etc.) 
The real threat would be if tourists want to see 
all the dances 
Staging fake dances leads to confusion 
among the young generations of Dogons, 
with contradictory comments and dances 
from one village to another.  
Finally the young Dogons will not know or 
be able to execute the original masked 
dances. 
It allows the young generation to know their 
culture better (as a example the “Sigui” dance 
occurs every 60 years, not everybody has the 
chance to see it). 
If the dances are organized under the 
supervision of elders, it is not a threat 
It is a threat because these fake dances are 
becoming more popular among Dogons than 
the real dances. 
If well organized these dances will allow 
Dogon communities to obtain some economic 
benefit from their rich culture. 
 
Analysis 
The prevalence of positive responses to this question points out the mystic nature of Dogon 
culture, a culture that draws its popularity from the mystic power of its dances, rituals and 
beliefs. Though respondents in their majority recognize the importance of tourism for the 
development of the Dogon area and even for the preservation of some cultural values, the 
majority of respondents see the current development of tourism as a threat for the Dogon culture. 
However, it is not probably the activity itself that is blamed, but the way it is carried out. Some 
respondents have pointed out the way dances are organized without involving the elder 
generations of Dogons and the differences between staged dances from one village to another. 
However the greatest majority of respondents agree that, if well organized, these staged dances 
could be a way to protect, document and pass out the Dogon culture to new generations. 
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Question 10:  
Do you think that staging fake dances allows to protect the beliefs around the real Dogon 
masked dances (ritual dances)? 
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Question 10: Results by groups of respondents 
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 Citizenship
Malian 
Expatriate
 
0
1
2
3
4
5
6
7
8
9
Yes
No
0
5
10
15
 
 
 Yes No skipped 
7 15  
 1 3 6 
Yes
No
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Summary of comments 
Yes (30%) No (70%) 
It can be a way to protect the real dances if 
it is organized with an atmosphere of real 
dialogue between organizers and local 
populations 
It alters the real dances. 
It is a threat because the young Dogon will 
learn this distorted version of his culture 
This will allow everybody to see the dances, 
this way women and non-initiated people 
can see them. It does not impact the beliefs 
of the Dogons. 
Through these dances the young Dogons 
learn about their masks and learn to love 
and be proud of their culture  
Dogon dances are rituals of secret societies 
and should not be exposed to any non-
initiated person 
This is a good way to bring profit to dancers 
and the community and to train future 
dancers 
It is possible only if stakeholders are well 
trained, this is very important in order not to 
create distortions. 
It is a good thing to create imitations if not 
everybody can be exposed to the real dances 
These are not fake dances, these are real 
dances organized for non-adequate reasons. 
 
Analysis 
It must be noted that the high percentage of negative answer to this question (70%) is rather a 
way to draw attention on the poor organization of these imitated dances rather their 
condemnation. Most respondents in their comments have pointed out the lack of organization in 
the way these dances are staged for tourism conveniences. The main idea is that, if they are not 
properly organized, staged dances for tourism convenience can alter the meaning and beliefs 
around the original dances and this is a pillar of the Dogon culture. As in the previous question 
(question 9), the high percentage of negative answer to this question draw attention to the 
mysterious nature of Dogon culture, it is not the fact of staging fake dances that is condemned 
but the fear that staged dances will bring alterations to the real dances. There needs to be a 
balance between staged dances open to everyone and real dances reserved for special occasions, 
so that the former does not alter the latter.   
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Question 11:  
What do you think is the most important issue facing tourism in the "Dogon country"? 
The goal of this question is to make a summary of the most important issues facing tourism 
development in the Dogon area. Problems are listed by order of importance (from the most 
important to the least important). 
 
Summary of comments 
Policy and organizational issues (these issues were mentioned by 46% of respondents) 
- Lack of training of tourism stakeholders at customer touchpoints (especially guides, 
hoteliers, drivers). 
- Local art craft vendors harassing tourists. 
- local children refuse to go to school; they follow tourists and beg for money and gifts, 
- Better tourism policy is necessary to preserve the ecosystem of the Dogon area (natural 
heritage, architecture etc). 
- Need to improve communication around the destination to show that the Dogon area is a safe 
destination. 
- Better communication and collaboration between stakeholders through education and 
awareness raising on the importance of cultural artefacts and the importance of tourism for 
the development of the Dogon area. 
- Guides should not take visitors where they should not be (i.e. burial sites). 
 
Lack of infrastructure (this issue was mentioned by 30% of respondents) 
Lack of adequate infrastructure to support tourism activities: accommodation (hotels), 
restaurants, adequate restrooms, banks, access roads to sites, electrification and water supply for 
a longer stay of tourists in the Dogon area. 
 
Degradation (this issue was mentioned by 12% of respondents) 
- Degradation of sites (looting of sacred sites); 
- Cultural losses due to smuggling of authentic artefacts outside the area and erroneous 
explanations provided to tourists by non-professional guides. 
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- Degradation of traditional values (i.e. hospitality). 
 
Unequal distribution of profit (this issue was mentioned by 4% of respondents) 
Most of the profit generated by tourism activities goes to the state, tourism agencies and guides 
the majority of Dogons live in extreme poverty and do not receive any profit from tourism 
activities. Tourism must be used as a means to fuel development in the “Dogon Country” in 
general.   
 
Situation in the North of Mali (this issue was mentioned by 4% of respondents) 
The presence of armed men in the northern part of Mali has a negative impact on tourism in the 
Dogon area which is located far from the North.  
Though it is one of the safest places in West Africa, Mali is listed by many countries as an unsafe 
place to visit and this has a direct impact on tourism in the Dogon area.  
 
Religion (this issue was mentioned by 4% of respondents) 
There is a growing influence of Islamic and Christian religions. More and more Dogons are 
being converted to these religions and these religions are known to reject animism (the adoration 
of inanimate object) whereas a dominant pillar of Dogon religious belief is the cult of masks and 
other animistic rituals. 
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Main issues and their importance 
 
North Degradation Religion infrastructure Unequal 
Distribution 
Policy & 
organization 
2 6 2 15 2 23 
 
 
 
  
Policy & 
organizational
issues
46%
Infrastructure
30%
uneq. Distr.
4%
North
4% Degradation
12%
Religion
4%
Problems in Dogon area
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 CHAPTER 5:   
CONCLUSIONS AND RECOMMENDATIONS 
5.1. Major findings 
The survey has revealed that tourism development in the Dogon area is confronted to some 
insufficiencies that can thwart cultural preservation needs. These problems can be summarized as 
follows: 
The survey revealed the need to improve the infrastructure in the area (hotels, restaurants, access 
road to sites etc.) to make the destination more attractive and create conditions for a longer stay 
of visitors in the area. 
Another issue is the need of a sustainable management of tourism resources including a better 
organization of the activity in order to better attract and minimize the footprint of visitors in the 
area and at the same time make sure that residents of visited destinations are involved in and 
receive real benefits from tourism activities. This will help them become actively involved in 
tourism activities and in the preservation of cultural attractions as a way to help the destination 
preserve its unique and authentic character.  
 
The next big challenge facing the Dogon Country is to consider tourism development, the 
organization of staged dances and the preservation of Dogon culture from an “inside out” and not 
“outside in” perspective as Reid (2000 put it: “this method of organizing the aboriginal 
celebration prohibits the event from being completely commoditized and turned into an 
inauthentic touristic spectacle which can result in the alienation of people from their own 
culture”. Reid (2000) states further that the development of cultural tourism must be based on a 
development model rather than being based on a pure growth model. The development model 
does not rely solely on economic growth; it considers equitable income distribution to regions 
and communities that are actively engaged in producing the tourism product. Sustainability and 
stability result from local control of the tourism enterprise and; the retention and distribution of 
profit in the local community that is responsible for providing that product (Professor Donald 
Reid (2000) Cultural tourism in Africa: strategies for the new millennium, Proceedings of the 
ATLAS Africa International Conference, December 2000, Mombasa, Kenya). 
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If the survey revealed that there is a cultural loss in the Dogon area (see results of question 8), it 
did not confirm that this cultural loss is necessarily due to the sole development of tourism.  
Other sources of cultural loss mentioned by respondents included religion (Islamic and 
Christian), globalization as the normal evolution of Dogon societies as they open themselves to 
the world (influence of television, media etc.) and the existence of networks of antique art crafts 
dealers (not necessarily related to the development of tourism). 
Another finding of the survey is the negative influence of the situation in the North (presence of 
armed men in the Sahara desert near the boundary between Mali and neighboring Algeria) on the 
development of tourism in the Dogon area despite the fact that the Dogon Country is located far 
from northern Mali.   
 
5.2. Findings connected to literature 
The existing literature mentions the existence of cultural losses in the Dogon area (see Shackley 
2001); this was confirmed by the survey results (see results of question 8).  
However, as Shackley (2001) mentioned “tourism has become a major factor in the artwork 
leakage” in the Dogon country, the causes of the loss of authentic artworks need further 
investigation to see whether they are in their majority related to tourism or to the events 
mentioned in the previous chapter like religion, globalization, network of art craft dealers etc.  
The literature also mentions the necessity to “consider the organization of staged dances from an 
“inside out” rather than an “outside in” perspective (Reid 2000).  
 
The survey only partly confirm the assertion of Greg Richard (2007) when he argued that “when 
indigenous dances, music, and ceremonies are performed in a staged setting it is suggested that 
they lose their original meaning and values for the cultures involved” and when he cites   
(MacCannell, 1973) in saying that “staging is degrading the original cultures and in time will 
diminish the cultural values attached to them” (Greg Richard (2007) Cultural tourism: global 
and local perspectives). The survey partly confirmed this analysis (see results of questions 9 & 
10). The surprise is that though the majority of respondents (60%) answered positively to the 
question whether staging fake dances is a threat to Dogon culture, most respondent do not 
condemn the staging of dances. On the contrary a good part of them find that staged dances can 
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fuel development and cultural preservation in the Dogon area. What most of respondents reject is 
the way the staging is currently organized which is liable to lead to the distortion of the original 
dances (see comments in the results of question 9 and 10). 
 
5.3. Expected result 
The survey confirmed the importance of tourism on the economy of the Dogon country in 
particular and in Mali in general. However it showed the fragile character of the Dogon culture 
as it opens itself to visitors. The survey also confirmed the complex nature of the relationship 
between tourism and cultural preservation in the Dogon area, a relationship that needs to be 
further investigated to discover the real importance of the impact (positive and negative) of 
tourism development on the culture of the area.  
 
5.4. Recommendation  
Basing on the findings of the survey the following recommendations will be made to the Malian 
Tourism board:  
Authorities in charge of tourism management in the country must ensure a better organization of 
tourism activities by making sure that tourists are not harassed by local artifact dealers and also 
to prevent the begging of children who refuse to go to school and follow tourist. This issue has 
been repeatedly mentioned in respondents’ comments.  
They must also train stakeholders at customer touchpoints, i.e. organize the training of all 
stakeholders in direct contact with visitors. This includes guides, hotel and restaurant owners, 
drivers and artifact dealers.  
Another recommendation would be the licensing of guides: all guides operating in the Dogon 
area should be licensed and certified by the Tourism Board. The activity of non-licensed guides 
should be prohibited because they are probably the ones giving false information to visitors and 
taking tourists to places they should not be as reported in respondents’ comments. 
 
A code of conduct for tourists must be promoted in the Dogon area and it must be required from 
tourism agencies to reinforce the education of their guests about how to interact with Dogon 
culture (though most of the surveyed tourism agencies do it (see results of question 6) and 
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investigations should be made to make sure that the education of guests is carried out adequately 
by tourism agencies).  
 
An issue that was repeatedly mentioned by respondents is the lack of infrastructure in the area. 
Authorities must build adequate infrastructure allowing a longer stay of tourists in the area and 
bring better revenue to local communities. This includes the building and maintenance of access 
roads, hotels, restaurants, restrooms, banking services, electrification and water supply.  This 
infrastructure must be in harmony with the local ecosystem. They must also promote the training 
and involvement of young Dogons in tourism activities as a way to promote employment and 
encourage their settlement in the Dogon area.  
 
Another recommendation is to ensure a more equal distribution of tourism benefits.  This 
includes making sure that tourism benefit does not go only to the state, private agencies and 
selected individuals among Dogon communities, but to the whole Dogon area. The link between 
tourism and development must be made more obvious to all stakeholders by creating jobs in the 
area and investing revenue generated by tourism to develop the Dogon area (schools, water 
supply, electrification etc.) and for cultural preservation needs. This will allow maintaining 
young Dogons in the area and avoiding their exodus to neighboring towns or even abroad in 
search of a better life.  
 
Authorities in charge of tourism in the country must include Tourism planning in town planning 
in order to preserve the architecture of the Dogon area, and make sure that new houses on sites 
are in harmony with the general architecture of the area and are approved by competent entities 
of the tourism office.  
 
There is also the need to better organize the staging of imitated dances and rituals (organized for 
tourism convenience) as a way to preserve, document the authentic rituals and pass them to the 
future generations and bring economic development in the Dogon area. These imitated dances 
must be organized with the involvement and supervision of “elders” of Dogon communities to 
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ensure their conformity with the original dances and rituals and avoid unnecessary alterations 
and cultural losses.  
As McKercher and du Cros (2002) put it “many tourists wish to experience what they are happy 
to believe to be authenticity of a place, but not necessarily its reality”. Though they will not be 
the original dances, tourists will be happy to attend these imitations since the authentic 
ceremonies may not be available at the time of their visit because they obey to special schedules 
and are performed only on special occasions.  
 
The “Cultural Mission” in Badiangara has been created to promote the preservation of culture 
and prevent the leakage of authentic art works outside the Dogon area. A major finding of the 
survey is the occurrence of cultural losses in the Dogon area and the sale of artifacts outside the 
area (see results of question 8). For this reason the mission must be endowed with adequate 
equipment and means to ensure a better preservation of the culture and fight against the leakage 
of authentic Dogon artifacts outside the Dogon area.  
 
As a response to the situation in northern Mali where the presence of armed men is signaled and 
many countries have issued recommendations to their citizens to avoid this area; make DMO(s) 
send a clear message to visitors that the Dogon area is located far away from northern Mali and 
that the Dogon Country is a safe place to visit at any time of the year. 
Tourism agencies must be encouraged to build and develop internet-based communication with 
clientele. For this reason they must build websites where customers can have full information 
about the destinations in Mali, and leave their feedback after their visit. 
 
Another recommendation would be to provide assistance in the improvement of locally made 
products including food, beverages, and handicraft. For this aims, efforts must be made towards 
the creation, development and promotion of products bearing the “Dogon area brand”. 
It would also be recommended to preserve and develop the Dogon area as a niche market for 
cultural tourism to ensure a better preservation of the local ecosystem and Dogon culture. 
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Conclusion 
Today tourism is one of the largest industries in the world, it offers to many developing countries 
significant sources of employment and can be an efficient tool to leverage additional financial 
resources to support the economies of less developed countries and alleviate poverty.  This rapid 
growth of tourism has encouraged many developing countries to view tourism as a key element 
in promoting economic growth.  
Malian tourism in general and tourism in the Dogon area in particular, is based on the rich 
cultural heritage existing in the country. For centuries, Dogon communities have survived slave 
raiding and invasions and have developed an acute sense of cultural preservation as well as an 
incredible ability to resist to outside forces and change. Today, as they are opening themselves to 
the world with tourism development, Dogons are confronted to one of the most important 
challenges in their history: how to achieve the difficult balance between tourism offering a real 
opportunity for economic development and the preservation of their secular beliefs and traditions 
that have survived so far because they have been jealously hidden from the “eyes of outsiders”? 
 
Tourism and cultural heritage management are interdependent. On the one hand tourism can 
provide the financial support for cultural heritage preservation; on the other hand an authentic 
cultural heritage is a major asset to attract visitors to a destination. 
Although both developed and developing countries are struggling with the preservation of the 
past, developing countries appear to be facing more challenges and more unique obstacles. Many 
of these challenges are economic in nature.  For developing countries, where the majority of the 
population is struggling to feed itself, heritage preservation is often not a high priority. There is a 
budget scarcity for policing and maintaining valuable heritage and cultural assets (Dallen & 
Gyan, 2009). 
Taking the case of the Dogon Country in Mali, responsible management of tourism can help 
achieve a fragile balance between cultural preservation and tourism development as a way to fuel 
growth and development in an area marked by one of the most difficult environments in the 
country. To achieve this, it is imperative that the Dogon communities have a say in the way 
tourism will be developed in the area and more important, that tourism be used as a tool to 
alleviate poverty in the area and make sure that the local populations receive an important part of 
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the benefits generated by tourism to encourage them to preserve and pass out to new generations 
the attractions that make the Dogon area a “must see” for tourists and a “sanctuary of African 
culture” (Term used by the Malian Tourism Board, OMATHO) despite the numerous threats 
(religion, globalization, poverty etc).   
It will be difficult to argue that Dogon communities are satisfied or not with the current 
development of tourism basing on the results of this survey because considering the large 
variation of the sampled population (64% of non Dogons against 36% of Dogons), more than the 
majority of respondents may have a non-Dogon view regarding the issues addressed in the 
survey. 
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APPENDIX 1: Questionnaire 
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QUESTIONNAIRE 1 (English version) 
 
 
Dear Tourism Professional, 
 As the faculty advisor for Mr. Mamadou Ballo I ask that you take 15 minutes to complete the 
following questionnaire.   Mamadou is completing his Master’s in Hospitality and Tourism 
Management at Rochester Institute of Technology (RIT).  This is his final requirement for 
graduation and all information is confidential and does not require any proprietary information 
regarding you or your company.  There are no right or wrong answers, just take a minute to 
express the first answer that comes to mind.  If you have any questions don’t hesitate to call or 
email me. 
 Thank you for your kindness, 
Sincerely, 
 
Richard M, Lagiewski 
Richard "Rick" M. Lagiewski 
Faculty Hospitality & Service Management 
College of Applied Science and Technology 
Rochester Institute of Technology 
14 Lomb Memorial Drive 
Rochester, New York 14623-5604 
USA 
Phone 585-475-2820 
Fax 585-475-5099  
email: Rick.Lagiewski@rit.edu 
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Please, answer to the questions below by checking the green circle corresponding to your answer  
 
  
QUESTION YES NO EXPLAIN 
Do you think that tourism development is negatively 
altering the traditional beliefs and local cultural values in 
the Dogon area? 
   
Do you think that tourism development has a positive 
influence on the traditional beliefs and local cultural values 
in the Dogon area? 
   
Did you notice any changes in the Dogon culture (festivals, 
masked dances, other rituals) during the last five years? 
   
 Do you think that tourists would prefer staged masked 
dances and ceremonies rather than attending the ritualized 
Dogon dances and ceremonies? 
   
 Do you think that some features of the Dogon culture are 
being degraded with the development of tourism and need 
protection? 
   
Does your agency educate tourists on how to interact 
appropriately with Dogon culture? (Do you think tourism 
agencies should educate tourists on how to interact 
appropriately with Dogon culture?) 
   
Do you think that tourism is the major cause of artwork 
leakage in the "Dogon Country"? 
   
Do you think that Dogon communities are losing some 
cultural values? 
   
Do you think that staging fake dances for tourism 
convenience is a threat to Dogon Culture? 
   
 Do you think that staging fake dances allows to protect the 
beliefs around the real Dogon masked dances (ritual 
dances)? 
   
What do you think is the most important issue facing 
tourism in the "Dogon country"? 
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Personal information check all that apply (Your response will be kept strictly confidential) 
Citizenship Ethnic group Occupation 
Malian Expatriate Dogon Non Dogon Agency 
executive 
Guide Translator OMATHO 
worker 
Other 
         
 
 
Thank you for your time and participation! 
  
 
How often do you go to the Dogon Country? 
 
All year Only on peak 
season 
We don’t go to the 
Dogon Country 
Not sure 
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QUESTIONNAIRE 2 (French translation) 
 
Cher Professionnel du Tourisme, 
 
En ma qualité de conseiller académique de M. Mamadou Ballo, je vous saurai gré de prendre 15 
minutes pour remplir le questionnaire ci-joint.  
Mamadou termine ses études de Master en Gestion du Tourisme et de l’Hôtellerie à l'Institut de 
Technologie de Rochester (RIT). Cette thèse est la dernière condition requise pour l'obtention de 
son diplôme; toutes les informations collectées à cet effet seront gardées confidentielles et ne 
nécessitent pas de renseignements a caractère privé sur vous ou sur votre entreprise.  
Il n'ya pas de bonnes ou mauvaises réponses; veuillez prendre quelques minutes pour exprimer la 
première réponse qui vous vient à l'esprit.  
Si vous avez des questions n'hésitez pas à me contacter par téléphone ou par courriel à l’adresse 
ci dessous. 
 
Je vous remercie de votre aimable contribution, 
 
Cordialement, 
 
Richard M, Lagiewski 
Richard "Rick" M. Lagiewski 
Faculty Hospitality & Service Management 
College of Applied Science and Technology 
Rochester Institute of Technology 
14 Lomb Memorial Drive 
Rochester, New York 14623-5604 
USA 
Phone 585-475-2820 
Fax 585-475-5099  
email: Rick.Lagiewski@rit.edu 
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Veuillez répondre aux questions ci-dessous en cochant le cercle correspondant à votre réponse   
 
 
 
 
QUESTIONS OUI NON EXPLIQUEZ 
Pensez-vous que le développement du tourisme en milieu Dogon 
exerce une influence négative sur la préservation des croyances 
traditionnelles et le renforcement des valeurs culturelles locales? 
   
Pensez-vous que le développement du tourisme en milieu Dogon 
exerce une influence positive sur la préservation des croyances 
traditionnelles et le renforcement des valeurs culturelles locales? 
   
Avez-vous observé des changements dans la culture Dogon 
(festivals, danses des masques et autres rituels) au cours des 
dernières cinq années ? 
   
Pensez-vous que les touristes préféreraient la mise en scène de 
danses et cérémonies adaptées aux besoins du tourisme plutôt que 
d’assister aux vraies danses et cérémonies rituelles Dogons ? 
   
Pensez-vous que certains aspects de la culture Dogon subissent une 
dégradation suite au développement de l’activité touristique et ont 
besoin d’être protégés ? 
   
Pensez-vous que votre agence sensibilise les touristes sur les 
comportements adéquats à adopter lorsqu'ils sont en contact avec le 
milieu Dogon ?  
(Pensez-vous que les agences de voyage doivent sensibiliser les 
touristes sur les comportements adéquats à adopter lorsqu'ils sont en 
contact avec le milieu Dogon?) 
   
Pensez-vous que le tourisme est la principale cause de la perte de 
biens culturels en "Pays Dogon" ? 
   
Pensez-vous que les communautés Dogons sont entrain de perdre 
certaines de leurs valeurs culturelles ? 
   
Pensez-vous que la mise en scène de fausses danses des masques 
pour des fins touristiques est une menace pour la culture Dogon ? 
   
Pensez-vous que la mise en scène de fausses danses des masques 
pour des fins touristiques permet de protéger les croyances 
entourant les vraies danses des masques (danses rituelles) en pays 
Dogon ? 
   
Selon vous quel est le problème le plus important auquel est 
confronté le développement de l'activité touristique au "Pays 
Dogon" ? 
 
  
  
  
  
  
  
  
  
  
  
 VâÄàâÜtÄ \ÅÑtvàá Éy gÉâÜ|áÅM vtáx Éy  WÉzÉÇá  |Ç  `tÄ| 
  
 
71 
 
Information personnelle: (votre réponse sera strictement confidentielle)) 
Citoyennété Groupe ethnique Occupation 
 
Malien 
 
Expatrié 
 
Dogon 
 
Non Dogon 
Personnel 
d'Agence de 
Voyage 
 
Guide 
d'Agence 
de Voyage 
Traducteur 
d'Agence 
de Voyage 
Travailleur de 
l'OMATHO 
 
Autre 
         
 
 
Nous vous remercions de votre contribution! 
  
 
A quelle fréquence allez-vous au "Pays 
Dogon" ? 
 
Toute 
l'année 
 
Seulement en 
haute saison 
touristique 
Nous n'allons 
pas au pays 
Dogon 
 
Pas sure 
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APPENDIX 2: list of Tourism agencies 
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MINISTRY OF HANDYCRAFT                                                                                   REPUBLIC OF MALI      
AND TOURISM                                                                                   One People - One Goal – One Faith               
        ***************                                                                                *************** 
MALIAN HOSPITALITY AND TOURISM  
OFFICE (OMATHO) 
       *************** 
Phone: (223) 20 22 56 73 / Fax : (223) 20 22 55 41 
Email : omathoo@yahoo.fr  /  omatho@orangemali.net  
 
LIST OF TRAVEL AGENCIES IN MALI   (November 2009) 
 
N° 
Name of 
Agencies 
Address Type of Activity 
01 
Aboutours   Bamako  rue 367 porte 52 Bamako-coura  Tel : 407 85 40/690 01 23 
aboutours@orange.fr 
Tourism 
02 AGS Voyages Bamako Hamdallaye ACI 2000 rue 328  porte 6 Tél : 223 01 92/ 604 40 56 Tourism 
03 
AL Firdaouss 
Voyages 
Bamako BPE : 665, Avenue Modibo KEITA, Imm. SIBY en face du Trésor 
Porte N°780 Tél : 20 22  14 10 / 20 23 77 83 Fax : 20 22 25 62  
alfirdaoussmali@yahoo.fr 
pilgrimage, ticketing, 
Tourism 
04 Amawal voyages 
Siège: Ménaka Sud, lot n°1 BP:05   Tél: 282 02 24 / Cell: 603 17 96 
 aroudeiny@yahoo.fr     sidimoulaye@yahoo.fr  
Antenne Bamako : quartier du fleuve, Av de l’Yser Point Afrique Tél : 223 54 
70 / 490 07 36  
ticketing, tourism 
05 Ashraf Voyages Centre commercial  Mopti    BP: 63   Tél : 243 02 79  Fax : 243 08 12 
madouashrafmopti@yahoo.fr  
Tourism 
06 Askia Adventure 
Tours 
Gao, Quartier Boulgoundie Station Tel : 66 71 79 56/76 14 36 49 Tourism 
07 Atlas Voyages 
Bamako Quartier due Fleuve, Immeuble DIAO BP E599  
Tél : 223 17 01 Fax : 223 16 99     
Atlas-voyages@timbaga.com.ml    atlas-voyage@orangemali.net  
ticketing, pilgrimage, 
tourism 
08 ATS 
Bamako Avenue Kassé KEITA, Ouolofobougou, Imm. BABEMBA, BP : 2917                      
Tél : 222 44 35     Cell : 490 44 35 
Tourism, ticketing 
09 Azalaï Voyages 
Tombouctou Badjindé  BP : 142    Tél : 292 11 99 Fax : 292 24 33 
azalaivoyages@nomade.fr          www.azalai-voyages.com 
Tourism 
10 Azawad Voyages 
Bamako Quinzambougou rue Achkabad BP/ 2184  
Tél/Fax : 221 98 69          azawadvoy@hotmail.com 
Antenne Kidal :Tél/Fax : 21 85 00 77 
Tourism 
11 
Azimut Travel 
Trans Africa 
(ex TAM-TAM 
TOURS) 
 Bamako Korofina Nord, Rue 122 Porte 35, BP 2963   
Tél/Fax : 224 21 11       Cell : 674 11 16 / 490 10 00 
ismailazimut@ikatelnet.net    gabrieleazimut@ikatelnet.net         
www.transafrica.biz 
 Antenne Tombouctou: Tarfoukt voyages         Tél : 602 34 14 
Tourism 
12 Balanzan Tours 
Ségou,  Centre commercial BP402 
 Antenne: Bamako Baco Djicoroni 
Tél : 228 00 20   Cell : 645 80 80        Fax:228 69 36                             
 info@balanzan-tours.com      www.balanzan-tours.com                                                          
Tourism,  Car rental  
13 
Bambara African 
Tours 
Bamako  Imm. ABKII (Ali BABA) Hamdallaye ACI 2000  
  BP : 224       Tél : 229 23 73        Fax : 229 03 76   
 bambara@bambara.com   www.bambara.com 
Antenne Mopti: Hôtel Kanaga Tél: 263 03 80 
Tourism, 
14 Bani tours Bamako Centre Commercial, Imm. NIMAGALA Bureau N°361  4ème étage BP : Tourism  
 VâÄàâÜtÄ \ÅÑtvàá Éy gÉâÜ|áÅM vtáx Éy  WÉzÉÇá  |Ç  `tÄ| 
  
 
74 
 
E1290 
Tél : 223 26 03      Fax : 223 44 74    bani@afribone.net.ml   www.malitours-
travel.com            
15 Boni Voyages 
Bamako Hamdallaye ACI 2000 Rue 432 Porte 396, BP : E3981 Tél : 229 49 41          
Fax : 229 49 38  Cell : 604 16 62   
contact@boni-voyages.com  boni-voyage@yahoo.fr  ; boni_voyage@yahoo.fr       
www.boni-voyages.com 
Antenne : Douentza, Auberge Gourma 2 nouveau quartier    Tél : 245 20 54 
Tourism, Car rental  
16 Cheche Tours 
Bamako, Bacodjicororni, BP : E 3318                   Tél / Fax : 20 28 75 44       
chechtours@spider.tolnet.org     www.spider.toolnet.org/chechtours ; 
travel@chechetours.com   
Tourism 
17 Cœur au Mali 
Bamako Boulkassoumbougou  rue 669 porte 05   BP : E2976  
Tél : 645 26 31      Infos_coeur-mali@yahoo.fr      www.coeur-au-mali.com 
Tourism 
18 Continent Tours 
Bamako, Hamdallaye ACI 2000, rue 471 porte 383 près cimetière dit de 
Lafiabougou         Tél : 20 22 70 89 ; Fax : 20 22 70 92 ; Cell : 76 26 52 74 ; 
mali@continenttours.com          www.continenttours.com 
Tourism 
19 Danaya Voyages 
Bamako Centre Commercial, Imm. ex Vézia, Boulevard du Peuple, 
Tél : 222 46 99 / 223 14 34    Fax : 223 13 78       Cell : 628 28 28 / 626 26 26  
danayavoyages@yahoo.fr            danayavoyages@orangemali .net   
Tourism ticketing, 
pilgrimage 
20 Dafi Tours 
Bamako Rue 291 porte 493 Hippodrome  BP: E 4815 
Tél : 221 82 65 / 607 38 43  Fax : 221 82 71                   dafitours@yahoo.fr 
 
 
Tourism , pilgrimage  
 
21 
 
Diatigui Travel  
Mopti, Centre commercial Imm. Tialo Bocoum BP : 232    
Tél : 243 07 81   Fax : 243 07 81        diatiguitravel@hotmail.com  
 
Tourism 
22 Dogon 
Adventures 
Tours 
(Région Mopti) Douentza, BP : 2  / Tél: 245 20 54 Tourism 
23 Donko Voyages 
Bamako, Kalaban coura rue 335 porte 186   BP : 242  
Tél : 279 10 90 / 279 62 80    Cell : 617 75 72      
 infos@donkovoyages.com          www.donkovoyages.com  
Tourism, location de 
véhicules  
24 Elite Voyage  
Bamako Badala Est, Avenue de L’OUA près pâtisserie Amandine Tél. : 66 78 
2471/ 75 10 46 38 
 
25 Ethnika Mali 
Bamako Baco Djicoroni ACI rue 604 porte 446  BP : E1878 
Tél : 673 44 19    Fax : 228 90 60  info@ethnikamali.com    www. 
ethnikamali.com    
Tourism 
26 Erikastours 
Bamako Faladié Séma, rue 896 Porte 97 Tel : 20 79 75 72 /73  
diabate@erikastours.com 
Tourism, ticketing, car 
rental  
27 Fakala Tours 
Bamako Imm. NIMAGALA bureau 182  2ème étage BP: E5133       Tél/ Fax : 
223 39 14     fakala@cefib.com             www.malitours.net  
Tourism, car rental  
28 
Guinna 
Expéditions 
Bamako Hippodrome rue 224 porte 542  BP : E2018 
Tél : 221 71 40  Fax : 221 71 40 
laguinna@afribone.net.ml             www.maliexpeditions.com 
Tourism 
29 
GINNA DO 
TOURS sarl 
Email : ginnatours@yahoo.fr  
30 Geo Tours  Bamako, Quartier Hippodrome Tel : 20 21 22 09 ; geotours@experco.net Tourism 
31 
Horizons 
Voyages 
Bamako Hamdallaye ACI 2000 Imm. Groupe Horizons, Av Cheik ZAYED BP: 
1550           Tél : 229 63 65   Fax : 229 63 56   Cell : 604 40 56   
horizonsvoyages@webmails.com 
Tourism, ticketing,  
pilgrimage  
32 Hounayne 
Bamako Ets Oumar COULIBALY. Bozola, rue de Sikasso Porte 458  Tél : 20 
22 88 18 
Cell : 76 44 39 62         hounaynevoyage@yahoo.fr  
Tourism, ticketing,  
pilgrimage, car rental 
33 Info Star Voyage 
Bamako, Imm. KIDINGA  Moribabougou  BP E : 3297  Tél : 20 72 60 36  Cell : 
66 79 09 37  baba@infostar-voyage.com    www.infostar-voyage.com 
Tourism , ticketing 
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34 Kaso Voyages 
 Bamako Centre Imm. NIMAGALA Porte 11  BP : E327  
   Tél: 223 79 26   Fax: 223 38 00     kasovoyages@yahoo.fr           
www.kasovoyages 
Tourism, ticketing, 
pilgrimage, shows, car 
rental 
35 Kissi Voyages 
Bamako, Imm, DRAMÉ Hamdallaye ACI 2000 BP : E4137    
 Tél : 229 65 19    Tél/Fax : 229 03 25     Cell : 694 16 16/ 633 55 64 
kissivoyage@yahoo.fr    www.kissivoyage.com 
Tourism, ticketing 
36 Kouba Voyages 
Bamako, Centre Commercial, Rue Carron 337 Porte : 44 Imm. Boubou 
NIANGADO face BDM sa, agence principale BP : E3652 
 Tel/Fax : 222 19 06    Cell : 633 02 04 / 673 43 33  koubavoyage@yahoo.fr  
Tourism, ticketing, 
pilgrimage  
 
37 
 
Magada Tours 
Bamako, Baco djicoroni rue Martin Luther King BP : E 2000  
Tél: 228 48 01/ 644 68 44/ 695 44 42               magadatours@orangemali.net 
Tourism 
38 Mali Aventures 
Bamako, Lafiabougou  Avenue Cheick Zayed porte 5229 BP : 2848 
Tél : 633 68 46/ 644 58 70       Mali_aventures@yahoo.fr /  info@mali-
aventures.com 
Tourism 
 
39 
Mali Mystère 
Expéditions 
(MME) 
Tombouctou, Sankoré BP : 103         Tél : 602 32 39 
infos@malimysteresexpeditions.com            
www.malimysteresexpeditions.com 
 
Tourism 
40 Mali Travel Tours 
Bamako, Hamdallaye ACI 2000 Avenue Cheick Zayed Imm. Lafia  BP : E 2407                    
Tél: 20 29 64 53  Fax: 20 29 64 54      Cell: 76 44 14 93   
malitraveltours@orangemali.net       www.mali-travel-tours.com  
malitraveltours@cefib.com 
Tourism car rental , 
congress, seminars 
 
41 
 
Mali Voyages 
 
Mopti Hôtel Campement Mopti Centre commercial BP : 148   
Tél/Fax : 243 08 02      Cell : 672 67 89 ; 603 28 00  ykangaye@yahoo.fr 
yssoufditgole@hotmail.com             www.mali-voyages.com  
 
Tourism 
42 Mina Voyages 
Bamako, Niaréla Rue 429 Porte 236 carré des Martyrs près du feu tricolore 
BP : 1011               Tél/Fax: 221 47 54 Cell : 682 27 00/ 673 91 92         
minavoyages@yahoo.fr  
 Tourism,  car rental, 
ticketing 
43 Mondial Voyages 
Bamako, Rue 390 Hamdallaye ACI 2000  BP : 264  
Tél : 229 47 55  Fax : 229 47 53  Cell: 671 27 55       
mondialvoyages4@yahoo,fr  
Tourism, ticketing, 
pilgrimage, airport 
assistance 
44 Moustapha Tours 
Bamako, Hôtel Sofitel l’Amitié Bamako BP : 1720  15 ème étage  
Tél : 497 53 00 poste 1521       Cell : 644 99 97  taphavoyages@hotmail.com  
Tourism 
45 Nomade Voyages Ségou, Imm. Sory Kounadji  BP : 252            
Tél/Fax : 232 04 27  nomade@cefib.com  
Hunting, Tourism 
 
46 
Ortiz Voyage Bamako, Route de Koulikoro (Luna Parc) Tél : 490 11 48 / 490 11 49 
Email : ecrire@ortiz-voyages,com; write@ortiz-voyage,com  www.ortiz-
voyage.com 
Tourism 
47 West African 
Safari 
e-mail : torc@free.fr  
48 Peul Voyages Bamako, Rue 549 Porte 144Quinzambougou  
Tél : 221 81 36  /  671 97 45              Email : peulvoyages@yahoo.fr 
Tourism 
49 
 Riverside Mali  
Bamako, Badalabougou Est, Près Ambassade d’Allemagne, BP: 35  
Tél 490 09 59/ 222 19 31   Cell : 640 19 97    Fax : 490 09 53  
info@riverside-mali.com    www.riverside-mali.com  
Tourism 
50 
Safeway 
Voyages 
Siège Bamako, Av. Modibo KEITA, Imm, Diam LY SOW  
BP : E5390 Tél : 222 17 16 Cell : 644 56 31  dousacko@yahoo.fr 
safewayvoyages@yahoo.fr 
Antenne France: Foyer Diderot 22rue Claude Tillier 75012 Paris  Tél : 
(0033)625 320 795         bamakann@hotmail.com  
Tourism, ticketing, car 
rental, holiday camps  
51 Saga Tours 
Bamako, Magnambougou rural, secteur 2, lot N° : P43AT-1(500m du relais 
touristique Timbuctu)                    Tél/Fax : 220 27 08 Cell : 673 16 31  
Tourism and travel 
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sagatours@sagatours.com         www.sagatours.com 
52 Sahara Tours Bamako, Qartier du Fleuve rue 311 porte 183 Tel : Tourism 
53 
 
Sahel Tours 
Voyages 
Bamako, Badalabougou Sema II Rue 148, Porte 199   BP : E1928  Tel : 223 
95 51 Cell : 672 41 12 saheltours@yahoo.fr  
Tourism  
54 Sami Voyages 
Bamako, Rue Famolo Coulibaly Imm. Yacouba GUINDO porte 514 face à 
BDM et Air Algérie Centre Commercial          Tél : 222 93 07/630 85 69           
Fax : 222 79 21           Samivoyages92@yahoo.fr      samisarl@ikaso.net 
Tourism, ticketing, 
pilgrimage 
55 Savanna Tours 
Bamako, Hamdallaye ACI 2000 BP : 3216  
Tél : 229 29 19  Fax : 229 24 60  Cell : 673 60 43 
Savanna.tours.mail@datatech.net.ml      www.savannatours.com  
Tourism, 
56 Sigui Travel 
Bamako, Kalaban Coura près de l’aéroport    BPE : 1295              
 Cell : 602 00 00 / 682 05 05      
temeauguste@hotmail.com         www.siguitravel.com   
Tourism, 
57 
Sankoré Travels 
Tours 
Bamako, Kalaban coura rue 239 porte 367 Tel : 76 41 60 01 
Tourism, car rental, 
pinnace 
58 Tafouk Voyages 
Tombouctou,  Yebou Tao Sankoré   BP: 130                            
Tél: 292 10 79  Cell: 602 34 14     Fax : 292 23 46 
Tafoukvoyages@yahoo.fr         www.tafouk.com 
Tourism 
59 Tam Voyages 
Bamako, Square Patrice LUMUMBA BP : 932   
Tél 221 92 10/56 93/91 17 Fax:221 05 47 / tamvoyages@cefib.com     
Ticketing, tourism, 
pilgrimage, car rental, 
holiday camps 
 
 
 
60 
Tara Africa Tours 
Bamako, Baco djicoroni ACI, près du siège de l’ADEMA BP : E5661  
Tél/Fax:228 70 91           Cel : 645 23 18/611 08 05   
 tara@afribonemali.net      www.tara-africatours.com  
Antennes :  
Tombouctou : Azima Tél : 602 35 47  
Mopti : Ismail Guindo Tél : 607 14 18 
Pays dogon : Amadou Ouédrago      Tél : 235 80 00 
Djenné : Oumar   Tél : 649 61 19 
Tourism, car rental 
61 Tata Travel Mopti marché Ottawa Tourism 
 
62 
 
 
Tellem Voyages 
(Mopti) Sévaré Banguétaba, BP : 86  
Tél/Fax : 242 04 14   tellemvoyages@afribonemali.net         
www.tellemvoyage.com 
Antenne : Bamako Imm Wali Diawara, Balada Est BP : 2509   
Tél : 223 03 19    Cell : 679 39 24   tellemvoyage@yahoo.fr 
Tourism  
63 Tériya Voyages (Mopti) Sévaré, face au Motel   BP : 41  
Tél/Fax : 242 07 68, teriyavoyages@yahoo.fr 
Tourism 
64 
Terre Bozo Bamako, Magambougou Immeuble WASSOULOU BPE : 3476      
Tél : 220 96 90  Fax : 220 96 89,  info@terrebozo.com 
Tourism 
65 Tilleuls Voyages 
Bamako, Bamako coura, Imm NOURE 1er étage, face à NIUMA BELLEZA BP : 
E1621 
Tél /Fax 221 74 02  Cell : 644 25 80,   tilleuls@afribone.net.ml  
Tourism, 
66 Timbouctours 
Bamako, Hamdallaye ACI 2000 Rue 390 Porte 1470 BP : 222  
Tél : 229 48 10 Cell : 675 30 20 / 610 2397  Fax : 229 48 08              
tbt@cefib.com          www.timbouctours.com  
Tourism, pilgrimage 
67 
Toguna 
Adventure Tours 
Bamako, ACI 2000 Hamdallaye, près clinique KABALA  BP : E5096 Tél : 229 
53 66   Cell : 621 50 79  Fax : 229 53 69  togunaadventure@afribone.net.ml  /  
www.geocities.com / toguna_adventure_tours  
Tourism, 
68 Touareg Tours 
Bamako, Baco Djicoroni 
Tél/Fax : 220 03 71 Cell : 676 43 89  www.touaregtours.com                            
Tourism,  car rental 
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69 Tounga Tours 
Bamako,  Badalabougou  près de l’Ambassade d’Allemagne 
Tél : 20 23 24 72  info@toungatours.com 
Tourism 
70 Toya Tours 
Bamako,  rue 704, Zone Industrielle BP : 1448 
Tél : 221 36 76/671 07 72  Fax : 221 36 37   
info@toyatours.com.ml      www.toyatours.net  
Tourism, ticketing 
71 Wadouba Tours Sévaré Quartier Millionkin  Tél : 76 33 22 30  ablayekansaye@yahoo.com Tourism 
72 Wani Tours 
Bamako, ACI 2000 Av du Mali hôtel Nord Sud BP : E326     
Tél : 229 67 00      Fax : 229 69 69     Cell : 903 58 47     
mtraore@wanitour.org      www.wanitour.org  
Ticketing, Tourism, hotel 
booking 
73 
West Africa 
Tours 
Bamako, Baco Djicoroni ACI Rue  657 Porte 256 BP : E1642  
Tél : 228 81 57  Cell : 646 61 24  Fax : 228 52 32 
westair@afribone.net.ml          www.africa-ata.org  
Tourism, car rental, 
airport assistance 
74 Yeelen Tours 
Bamako, Hamdallaye ACI 2000 rue 390 porte 737 BP E 5054 
Tél/Tax : 229 20 39          yeelentours.mali@orange.fr    www.yeelentours.com 
Tourism 
75 Z Travel 
Bamako, Hamdallaye ACI 2000 rue  290 porte 1886 (près hôtel Bouna)  
Tél : 229 80 54 Cell : 631 44 06  zorome@ztravelmali.com   
www.ztravelmali.com  
Tourism, ticketing, car 
rental  
 
Source: Malian Hospitality and Tourism Office (OMATHO, November 2009) 
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APPENDIX 3: Evolution of key tourism indicators in Mali  
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Table 1: Evolution of key tourism indicators in Mali 
    
Years 2001 2002 2003 2004    2005 2006 2007 2008 
Number of 
hotel 
134 218 244 242 251 358 439 514 
Number of 
rooms  
2,816 3,492 3,927 4,659 4,811 5,182 6,012 7,846 
Number of 
visitors entries 
at the airport of 
Bamako-Senou  
 
     
          - 
        
         - 
      
          - 
            
           - 
   
126,303 
  
 129,876 
 
132,373 
 
135,902 
Number of 
arrivals  in 
hotels  
  
94,300 
 
101,971 
 
147,958 
 
145,188 
 
186,918 
 
200,003 
 
 
221,328 
 
234,490 
Number of 
stays in hotel  
 
184,500 
 
202,825 
 
288,711 
 
343,114 
 
404,874 
 
433,215 
 
 
507,810 
 
552,784 
Average 
duration of stay 
(days) 
 
1.95 
 
1.99 
 
1.95 
 
2.36 
 
2.03 
 
2.17 
 
2.35 
 
2.36 
Tourism 
revenue in 
thousands of  
FCFA francs1 
 
 
64,648,000 
 
 
72,478,000 
 
 
74,331,000 
  
 
76,540,000 
 
 
80,000,000 
    
 
91,000,000 
 
 
110,000,000 
 
 
115,500,000 
Tourism 
investments in 
thousands of  
FCFA (francs) 
 
 
3,907,168 
 
 
10,773,000 
 
 
1,930,829 
 
 
2,468,742 
  
 
9,219,175 
 
 
16,545,000 
 
 
 
8,000,000 
 
 
7,796,000 
Direct 
employment 
2,736 3,450 3,650 3,900 4,150        4,804   5,700 6,555 
Indirect 
employment 
5,472 6,900 7,300 7,800 8,300        9,608 11,400 13,110 
Total 
Employment 
8,208 10,350 10,950 11,700 12,450     14,412 17,100 19,665 
Source : OMATHO, Quantitative Analysis of Tourism Statistical Data in Mali, (Yearbook 2008), March 2009 
 
 
 
 
 
 
 
 
                                                           
1 Note: 1$US = 476.092 CFA francs (course of 2/2/2011 retrieved online at http://www.xe.com/ucc/) 
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APPENDIX 4: images of Dogon area 
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Dogon habitat  
Badiangara cliff (Mali) 
 
 
                                       
                            fig. 1                                                  fig.2 
 
 
   
fig.3                                     fig. 4 
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                                      fig.5                                                   fig. 6 
 
    
                            Fig. 7                                   fig. 8 
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Dogon Masked dances  
   
 
                                              fig. 9                                                    fig.10 
Sangha (Ogol-Da) : funeral of the Hogon (spiritual leader) – “Baga Bundo” ritual             
 
  
Source: http://www.dogon-lobi.ch                                   fig.11 
